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Introduction 
This	  book	  introduces	  the	  student	  to	  applied	  online	  marketing	  using	  WordPress.	  We	  assume	  you	  
know	  nothing	  about	  website	  development	  or	  WordPress	  usage.	  However,	  a	  cursory	  overview	  of	  
marketing	  will	  help	  with	  comprehension	  of	  some	  of	  the	  chapters.	  	  To	  start	  with	  a	  good	  foundation,	  
we	  spend	  a	  good	  deal	  of	  effort	  defining	  concepts,	  and	  establishing	  first	  principles.	  This	  will	  also	  aid	  us	  
in	  our	  goal	  of	  producing	  a	  useful	  reference	  for	  you.	  
	  
Many	  of	  our	  students	  have	  visited	  web	  sites,	  but	  have	  not	  constructed	  one.	  	  In	  today’s	  world,	  for	  most	  
readers,	  word	  processing	  skills	  to	  create	  documents	  are	  easy	  to	  come	  by.	  We	  can	  expect	  that	  going	  
forward,	  technology	  skills	  will	  make	  it	  easy	  for	  students	  to	  have	  no	  problems	  mastering	  content	  
management	  tools	  like	  WordPress.	  
	  
Our	  mission	  is	  to	  provide	  a	  readable,	  easy	  to	  understand	  book	  that	  carefully	  defines	  the	  tools	  and	  
techniques	  of	  web	  page	  design	  and	  development,	  which	  is	  up	  to	  date,	  and	  can	  serve	  as	  a	  good	  
reference	  manual	  for	  any	  student	  or	  professional	  interested	  in	  creating	  websites	  rich	  with	  online	  
marketing	  tools.	  
	  
Structure	  of	  the	  Book	  
	  
The	  book	  is	  divided	  into	  fifteen	  chapters	  and	  includes	  some	  useful	  appendices.	  The	  first	  two	  chapters	  
provide	  a	  theoretical	  overview	  of	  the	  foundations	  of	  online	  marketing	  and	  web	  design.	  The	  chapters	  
3	  to	  13	  provide	  hands	  on	  tutorials	  to	  use	  WordPress.	  Chapter	  14	  focuses	  on	  analytics.	  The	  last	  
chapter	  just	  outlines	  FAQs.	  The	  appendices	  include	  some	  useful	  information	  to	  help	  you	  with	  further	  
exploration	  of	  WordPress	  plugins.	  
	  
Advice	  to	  the	  Reader	  
	  
The	  website	  associated	  with	  the	  book	  http://www.appliedinnovativemarketing.com	  is	  planned	  to	  be	  
a	  useful	  resource	  along	  with	  the	  book.	  	  	  
	  
We	  will	  provide	  errata,	  tutorials	  and	  more	  useful	  material	  on	  the	  website.	  	  If	  you	  are	  an	  educator,	  we	  
would	  like	  to	  communicate	  that	  we	  have	  successfully	  used	  the	  content	  of	  the	  book	  and	  the	  various	  
approaches	  used	  in	  this	  book	  in	  ecommerce	  and	  innovative	  marketing	  courses.	  	  
	  
Conventions	  
One	  of	  the	  challenges	  students	  face	  is	  to	  learn	  to	  master	  the	  large,	  intimidating	  terminology	  in	  a	  short	  
period	  of	  time.	  Therefore,	  throughout	  the	  book,	  we	  use	  the	  following	  conventions:	  
	  
When	  we	  talk	  about	  ‘you,’	  we	  are	  referring	  to	  the	  web	  site	  builder.	  When	  we	  talk	  about	  the	  people	  
visiting	  your	  site,	  we	  will	  refer	  to	  them	  as	  the	  users.	  
	  
Formal	  references	  to	  other	  works	  are	  given	  by	  citations,	  and	  collected	  at	  the	  end	  in	  the	  Bibliography	  
section	  at	  the	  end	  of	  the	  book.	  Citations	  are	  provided	  as	  numbers	  in	  brackets.	  	  
	  
Definitions	  appear	  as	  follows:	  

This is not a definition, but it sure looks like one. 
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The	  Cases	  
For	  SEO,	  a	  website–	  AppliedInnovativeMarketing.com	  –	  is	  implemented	  by	  the	  authors	  throughout	  
the	  book.	  We	  also	  use	  the	  www.omancenter.org	  website	  to	  demonstrate	  some	  of	  the	  ideas.	  
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Chapter 1 - Online Marketing Overview 
 
In this chapter we provide a brief overview of how you can use the internet to communicate with your 
clients and customers. We present the different components of online marketing and illustrate an online 
marketing plan. 
 
Internet and Online Marketing 
 
Innovative marketing today involves use of the Internet to communicate with the masses. Use of the 
internet as a tool for online marketing is very effective as it has a wide reach and it provides instant 
communication to many customers. 
 
A good analogy is the invention and impact of the Gutenberg printing press on business. The printing 
technology introduced almost six centuries ago revolutionized communication with its ability to distribute 
information.   
 
For most newcomers online marketing is an unfamiliar and daunting field. We begin by introducing the 
different components of online marketing, which we will explore with this book. 
 
The Website: The Heart & Soul of Online Marketing 
 
To communicate with the world you need a website.  The website is the heart and soul of your online trade 
or business. It is your virtual brick and mortar presence in the internet. This book is primarily about 
creating your website using WordPress, a free and popular content management system (CMS) that is 
open-source software, i.e. built by hundreds of community volunteers.   WordPress is very easy to learn and 
is a very easy to use web page publishing platform.  You use a simple interface called Dashboard to create 
webpages and publish the content. While you have the ability to insert HTML code and customize web 
pages, no programming is needed to create a website. From our experience, most users can get going within 
an hour and create an impressive looking website.  As you get more comfortable with WordPress, you will 
be able to incrementally master additional features and functionality and integrate them into your website. 
According to WordPress Codex (see codex.WordPress.org), the online manual for WordPress and a 
repository for WordPress information and documentation, nearly a quarter of new web sites today use 
WordPress as its web page publishing platform, making it the choice for more than two-thirds of the top 
million sites. WordPress is used by large enterprises and businesses such as CNN and the NY Times. Many 
small businesses prefer to use WordPress as well. 
 
For this book we assume the use of self-hosted sites which is a WordPress.org site. These are sites that use 
a full-blown WordPress installation and rely on the WordPress.org community for support. We feel that 
using this option provides the most flexibility while working on your projects. 
 
Blogging and Posting Information 
 
What is a blog? It is a live journal; it allows you to communicate any aspect of your business or personal 
opinion using a webpage.  You don’t have to be a technical programmer today to create blog pages. It is as 
easy as using a word processor!  Once you have a website, you can create informative posts to share with 
your readers.  Your readers can post information back and create a discussion about your product or 
service.   Word Press is an excellent tool for both, creating a web site, and writing blogs. Creating a “page” 
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for a website and creating a “post” for a blog look quite similar, but they are rendered with differences in 
your website.   
 
Organic Search 
There are several billion webpages today in cyberspace. Once you have a website you need to “organically” 
optimize it so that it can be found. The reference to organic here means using free ways to market your 
website. We will show you how to use freely available tools to optimize your site for search engines so that 
it can be discovered. 
 
Social Media Marketing 
 
Social media can be used for marketing or promoting the visibility of your website. In this book we 
describe two popular social media platforms and how to link them to your website in WordPress.  
 
Search Engine Advertising  
 
To complement the effort of promoting the “organic” visibility of your WordPress website, we encourage 
the use of ‘pay-per-click’ Google AdWords advertising campaigns for your site. These campaigns can then 
be linked for the measurement of referral traffic to your WordPress site. 
 
Email Marketing 
 
Using email marketing to promote your website can be very effective especially if it is a one-on-one 
personalized communication.  If the recipient has opted-in a well-designed email message will compel the 
user to visit your website.   We will show you how to integrate MailChimp with your website and use it to 
create a mailing campaign. 
 
Web Analytics 
 
One of the biggest advantages of digital marketing is the ease of good data collection and the quick 
turnaround of data for analysis. It is important to leverage web usage and analytics data to understand how 
your website is performing. This involves embedding web analytics code into your website to gather 
valuable information about visitors to your site. We will show you how to use Google Analytics™ a web 
analytics service from Google Corporation to understand and optimize your website. You can then use the 
intelligence from the analytics data to improve your website and make it more effective for its intended 
purpose. 
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Figure 1-1: Online Marketing Approaches 

 

Online marketing involves use of all of the above marketing approaches discussed so far. Figure 1-1 shows 
how a website can integrate various components of online marketing.  Below, we map conventional 
marketing strategies to innovative online approaches and illustrate them with some examples of vendors 
leveraging them below: 

• Traditional advertising such as print and radio can be done alternatively using search engines. Here 
tools such as Google AdWords™ provide the equivalent advertising service.  Facebook advertising 
is another alternative to traditional advertising. 

• Traditional sales promotion might involve coupons mailed to the customers as printed flyers. This 
can be done accomplished today with online coupons.  Many coupon sites can be found on the 
internet today RetailMeNot.com and Groupons are popular online sales promotion vehicles. 

• Affiliate marketing –a technique that rewards affiliates for each customer brought about by the 
affiliate's own marketing efforts, also has online counterparts on the internet. Referral links coming 
from an online partner affiliate are easy to track and reward -- Amazon Associates and Commission 
Junction are examples of leaders who leverage affiliate marketing to promote their business sales.   

• Traditional Marketing & Public Relations is usually accomplished via printed paper advertising and 
newsletters. But printing and postage is expensive.  Instead, you can build an online business 
strategy using emails for marketing and e-Newsletters for public relations.   

• Exhibitions – Traditional exhibitions provide an opportunity to network and obtain new customers. 
Today, virtual exhibitions are becoming popular as they provide an inexpensive and more cost 
effective way to network and obtain new customers.  

• Word of mouth – WOM marketing has its electronic equivalent. It is called viral marketing, and this 
can be effective in terms of both volume and reach. Videos are a great tool for WOM campaigns. 
We will show how to embed videos in your website. Tools like LinkedIn®, which provide 
personalized endorsements and referrals, are also effective ways to promote a business.  
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Conclusion 
 
Online marketing is very effective as it has a wide reach and it provides instant communication to many 
customers. To get results, your website should appeal to the target customer.  However, there are two 
unique challenges to online marketing - investment in a new technology infrastructure and investment in 
educating and training the workforce. If an organization intends to survive in this new socially networked 
world it has to address and overcome these challenges.  We approach this by providing you with a basic 
foundation which you can then build upon, step-by-step, based on the components described above.  
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Chapter 2 – Identifying the Project and Designing 
the Website 
 
 
In this chapter we will cover the basic processes that will help you to implement your online marketing 
project. We will navigate you all the way from setting up your online website to analyzing its performance.  
 
While some readers of this book will be interested in planning, building and marketing a business, others 
might be interested in simply promoting an idea or service by creating an online brochure of their business.  
 
Our goal in this chapter is to describe two key topics. First, identifying your project and detailing a 
marketing strategy, and second, designing the website itself. 
 
Step 1: Identify the type of project 
You will need to brainstorm the kind of project you are interested in implementing with your business 
associates, friends, colleagues and even family. The more people you talk to, the better the result is likely to 
be. In project management we advocate that nailing the charter and scope early-on and also to ensure that it 
is dead-on is very critical for project success, so get this step right! 
 
Your skills and your passion should be the starting point. Dream! Your dreams can come true. Do some 
serious analysis. Think carefully about the following sorts of questions: 
 

• Do you want to make money? Of course you do! So you may want to test some idea out seriously 
before investing your money? 

• Is there already serious competition? If there a presence that is monopolistic or dominating in the 
space you want to work in, then you must be realistic. You have limited time and resources; you 
may not be able to compete effectively.  

• Select a small project. Don’t try to create a new amazon.com or expedia.com. It will be a significant 
challenge and you will not succeed with the time and resources available to you. Scope down the 
project to something smaller. You can always scale up in the future. 

 
So to recap at this point, you are at the brainstorming stage and looking for project ideas. The types of 
projects you can consider are:  

• Upgrade an existing business web site that is poorly designed and ineffective as customers cannot 
find it. 

• Market a new business idea. This could be a personal website dealing with your hobby, a personal 
website presenting the strengths of your personal portfolio. 

• Sell on eBay or Amazon. Create a webpage to promote your store. 
• Build a Blog. Blogging websites can be enhanced with webpages. You can create pages for social 

media, contact us, e-Newsletters, and more. 
• Create a knowledge-focused website: Create a website to share your knowledge: food, travel, a 

product or service. It is easy to add images or videos to make your website powerful.  

Below are examples of simple projects that were implemented with 100 hours of effort. The list contains a 
mix of archived videos and live websites of projects built by former students. Please note that some links 
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may have expired by time of book print, but there are enough examples to give you a good idea of the type 
of projects to think about. 

Non-Profit 

• http://www.stjosephlb.org/ (non-profit) 

Service: 

• http://www.michaelcleaners.com/ (real world service project) 
• Painter/Decorator Type of Projects (http://youtu.be/ebs9BMeCllw) 
• Mednick Home Improvement (http://youtu.be/qJwvy_0Q7Zs) 
• Russo Concrete (Home Improvement – External) (http://youtu.be/3YvmnNskx1k) 
• Hair Stylist (http://youtu.be/IijctCy4UXA) 

Innovative Business 

• Study in Boston (http://www.studyinboston.com) 
• Cuisine Club (Archived Video) (http://youtu.be/8__4dYdDR1c) 

Sales 

• http://www.hbcueliteclothing.com 
• http://www.thegreenhillsranch.com 
• http://www.innerimageink.com 

Miscellaneous 

• http://www.floridablackbearscenicbyway.org 
• http://www.torontotwilightrotary.com/ 
• Oh Bear Hug (Nice Fun + Business Idea Project) (http://youtu.be/5St8f1sORy0) 
• http://busymomlife.WordPress.com 
• BiketoCommute  
• Mom’s Diabetes Guide  

 
Step 2: Create a Marketing Strategy 
 
Before you implement a website, you need to create a web marketing plan. The marketing plan documents 
your strategy, describes your business objectives, and identifies your customers.  
 
The various components of a strategic marketing plan are shown in Figure 1-2. It involves the following 
processes: 

• Identifying the Internet properties: Examples of internet properties are barriers to entry, mediating 
technology, marketplace, distribution channel, and costs. 

• Doing a SWOT analysis: Conduct a competitive analysis by identifying web sites that offer similar 
products or services as your proposed project.  Document your strengths and weaknesses relative to 
your competition. 
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• Do a Tools mix analysis – investigate opportunity to leverage technology for implementation and 
leverage social media, email, and impact of your website.   

• Finally, identify your strategic position.  

  
Figure 2-1: Developing a Strategic Marketing Plan 

 
The most important research component is doing a comprehensive Google search to learn about your 
competitors. If you are interesting in creating an eflowershop.com in Boston, start off with keywords such 
as “Flower shop in Boston”, to discover competitive websites. Once you have identified sites that you like, 
you should learn how their web site is organized and who their customers are.  
 
You should also look at traditional sources of such as yellow pages, business trade journals to learn about 
the existence of your competitors that are not necessarily virtual. 
 
When looking at sites, ask the following sorts of questions: 
 

• Does it have a good design?  
• Is the website usable?  
• Are you able to find their products?  
• How are they priced?  
• Do they do business only via internet?  
• Are they missing some key features? Maybe your competitors don’t have social media tools or rich 

media. 
 
You should be careful not to plagiarize from your competitors web sites. You should review them to 
understand and get a feel for your competition. If you brainstorm, you will be able to create a better product 
or service! The number one successful criteria for new businesses is a unique differentiated product. Your 
business should be based on that fundamental truth. 
 
You are now ready to create your marketing strategy report.  
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The strategy defines precisely how the company will accomplish the objectives. For example, the strategy 
to accomplish the above objective of increasing market share by 15% in 3 years might be: 

• Invest $50,000 in new product development. 
• Set up a new portfolio evaluation method. 
• Develop 3 new innovative products and dramatically enhance the existing lines. 
• Diversify the portfolio into 2 totally new product areas. 

 
You must link your project to the company’s mission, goals, and objectives.   Every project must have a 
clear link to the mission and strategy. It covers the following topics: 
 

• Description of the company: What is the company all about?   What are their products/services that 
are being offered?  

• Company Mission: The mission statement is often aspirational, providing the vision and values for 
the company. It defines who you are, what you do, and why.   

• Goal: A goal clearly states what you wish to accomplish.	  In one sentence identify clearly what your 
goal is. If you cannot identify your project idea in one sentence you are probably dealing with a 
complicated big project. If so you must break down your goals into sub-goals each of which would 
be a project on its own. Your goal is to work on one project at a time only!  

• Objectives: Once you sum up your goal in one sentence, you can list detailed objectives using a few 
bullets. Example: The web site will display all products in the catalog. The website will allow 
customers to register themselves. The website will have a secure shopping cart.    

• Customer and Market Size: Is there a market for your product or service? Perform a comprehensive 
customer market survey to determine the base, its size, and their location. This will require you to 
do a SWOT analysis and a market positioning analysis as well.  Don’t forget to talk to your 
potential customers at this stage. Ask them if your project ideas are viable. Will they buy your 
product or service? Is the price too high or low?   

• Description of the company’s Internet Marketing Model:  What is the approach to Search Engine 
Optimization and Search Engine Marketing e.g., Pay per Click management and email marketing.   

• Social Media Strategy: Which platforms do you plan to use? Facebook, Twitter, Pinterest and 
YouTube are some that you must consider. 
Search Engine Advertising: Plan to use internet marketing using Google AdWords and Facebook 
advertising. You can also use conventional offline marketing approaches to support online 
marketing advertising. 

 
• Marketing Schedule: Create a high level schedule, with an analysis of expected results. Allow time 

to refine the campaign based on the preliminary analysis. The schedule should clearly identify dates 
such as when you plan to conduct the email campaign, when to create blog posts and 
announcements, and when to share posts on various social media networks. 
 

• Marketing Tools & Performance Metrics: Identify all the marketing tools you plan to use and 
identify your metrics. Identify your plans to measure your results, i.e., identify performance, goals, 
and web analytic targets.   

  
 
If you are dealing with an existing business with a website, you should conduct a situation analysis as well. 
A situation analysis looks at both - the macro-environmental factors that affect many firms within the 
environment and the micro-environmental factors that specifically affect the firm.  How well is the 
company using the internet now? What are the strengths and weaknesses? There are various existing 
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models that can be used – some popular ones are SWOT analysis already noted above as well as,5Cs or/and 
Porter’s 5-forces. 
 
If you are familiar with project management, your team could next create a charter to crystalize the project 
vision. Then they should create a scope statement to clearly define all of the products and services to be 
performed. The most important part of the scope is the specification, which defines the product. 
 
 
 
Step 3: Designing the Website   
 
The next step is to plan the implementation of your WordPress website. This process involves the process 
of “discovery”.   
 
This involves several sub-steps: 
 
a) Creating a Sitemap 

 
A good starting point is the sitemap. A sitemap outlines the structure of a website. See Figure 2-2 for an 
illustration.  For example you could have the following components in a site map: 

 
 

   
Figure 2.2: Sitemap 

 
You will need to answer the following questions: 
 

• What is the official name of the project? 
• What is the navigation system going to be like? 
• Will there be private pages?  
• What theme or template will be used? 

 
As you discover more details about your project, you can list all the pages and subpages associated with the 
project.  
 
Next, interview your potential new customers or buyers of your service. You may want to create a 
prototype of your project. A prototype is a website that is not fully functional, but communicates the look 
and feel for the website. It is like having a car with no engines….and will not drive. But you have the 
steering wheel, the dashboard, the seat, and more. 
 



Page | 13  
 

After you communicate with your potential customers, you will get some idea on how your project and web 
site can be friendly to use and unique as well.  
 
b) Key Pages  

 
Identify a few key pages for your website 

• About: Company information clearly communicating the goal of the web site and description 
of the organization. Typically contains mission, maybe goals & objectives? 

• Blog page – posts and announcements are presented here. Announcements are not 
necessarily blogs.  

• Social media page or links to social media 
• Contact us page. Provide a business address and phone and implement a form here.  
• Newsletter page: This would be a public relations page where one can subscribe to 

newsletters. We plan to create a form that integrates with MailChimp.  
• Finally, you can have several pages with rich media. These are pages with pictures and 

videos illustrating your product or service.  
 
Look at the sample projects that we have listed so that you have some idea. 
 
c) Identify Tools & Technology 

As part of describing the web site design and implementation, you should identify and list the tools 
you will be using: For example: 

Web Site 

• WordPress will be used to implement the web site and to create blogs. 
• MailChimp will be used for email marketing purposes 
• The following WordPress theme, plugins will be used (elaborate…fill this is in as 

WordPress site develops) 

Social Media 

a) Facebook  
b) Twitter  
c) Other choices include, Pinterest, LinkedIn 

Rich Media 

• YouTube  

SEO, SEM and Analytics 

• Web Master Tools  
• Google AdWords  
• Google Analytics  
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Plugins & Themes 

You should document the WordPress theme and the plugins you will be using if you are aware of 
them. Some basic plugins should be incorporated into all websites e.g Akismet which controls spam 
and Contact Form 7 which can be used on the Contact us page. We teach you how to implement 
both these in this book. Depending on your specific website, you will be using other plugins as well. 

 We have summarized the tools one could use graphically in Figure 2.3. 

 

Figure 2.3: Integrated architecture of the website. 
  

d) Design Mock-Up or Wireframe 
  

A mock-up shows how the webpage will look when completed. It should show the branding, color palettes 
and sample text content. A wireframe is similar, but more primitive. It includes design elements such as 
logos, colors and fonts, as well as images.  
With WordPress you are most likely going to use a theme. If you are comfortable with the platform, you 
can easily select a theme and present a mock-up in the theme and take a screenshot of it. 
A WordPress mock-up is shown in Figure 2.4. 
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Figure 2.4: WordPress Mockup of a Website. 

 
e)  Identify Functional Details 
 
You should identify the functional description for the website: What should it accomplish?  
 
For example you might list all the features that the client wants. These are requirements, and it is best to list 
each requirement on a separate line. Also, for ease of change management and recognition, you can group 
the requirements by functional components.  
 

Security 
S 1.1 – Website will have private pages. 
S 1.2 – Users must login to access private pages. 
S 1.3 – Users must confirm that they are interested in accessing the private pages. 
R 1.4 – Users can unsubscribe at any time. 
 
Public Pages 
P 2.1 – There will be a contact us form that will send an email to the website admin. 
R 2.2 – There will be a calendar page. 
R 2.3 – There will be Google translate feature.  
 
Media 
M 3.1 – There will be links to several YouTube videos 
M 3.2 – There will images and graphics which can be viewed with a customizable slider.  
 
Shopping 
S 4.1– There will be shopping cart 
S 4.2 – The shopping cart will integrate with PayPal and credit card. 
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S 4.3 – The shopping cart will be secure. 
 
It is a good idea to number according to easily remembered items using labels as illustrated above: 

• “Security” as S-1, S-2. 
• “Public” as P-1, P-2 
• “Media” as M-1, M-2. 
• “General” as R-1, R-2 

 
 
f) Think SEO now! 
 
If you want search engines like Google or Bing to list your website in the search results page, you must 
think about Search Engine Optimization (SEO) in the early design phase.   
 

Use keywords now! 
 
It is very likely that several keywords have emerged by now in your project. Keywords are words that 
customers will use to find your website using a search engine such as Google or Bing. Note that 
keywords typically consist of more than one word – they are phrases that you will be optimizing your 
website around. So proactively integrate these words and phrases into your website design. We will discuss 
this topic in more detail in a future chapter but it is worth pointing out some important issues that need to 
be considered now at this stage: 
 
Lab exercise 2.1: Initial keywords 
Brainstorm 3-4 key phrases that you think applies to your business idea. Note these down. The trick here is 
to think of search terms that people will type into a search engine like Google or Yahoo! to look for your 
products or business website. 
 

• Domain name: Buy a domain name with your keywords. For example if your website deals with 
attracting students to study in Boston you should consider the domain: studyinboston.com 

• Title tags: Every webpage has only one title. For the above example of studyinboston.com title used 
is: About Study in Boston 

• Header names: Use About Study in Boston again as a header. Use “Are you a Student Coming to 
Study in Boston?” as another header. 

• Image file names: Picture-of-student-studying-in- Boston.jpeg. 
 
You will have a chance to optimize your website several times, but it is good to think SEO now. 

 
Summary 
 
In this chapter we have introduced the following processes pertaining to your website: 

• Identifying your web project goal and creating an online marketing plan for it. 
• Designing the website with a sitemap, a mockup, and identifying requirements. 
• We emphasized that you must integrate keywords in your content now. You should start thinking 

about keywords even before buying your domain name. 
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Chapter 3 – Components of a WordPress Website 
 
 
In this chapter we get to the nuts and bolts of physically implementing a website. We will answer the 
following questions: 
 

• What is WordPress?   
• How do you find a web host provider and register your domain?  
• How do you create a web site using WordPress? 
• What is HTML and CSS?  

 

WordPress is a Content Management System (CMS) that you can build your website with.  
WordPress comes in two main flavors: 

1. Hosted version: WordPress hosting and free subdomain name (WordPress.com). 
2. Self-Hosted or Independent version: WordPress is hosted by other hosting providers and you can 

customize WordPress as much as you want (WordPress.org) 

A common confusion with students is the difference between WordPress.com sites and WordPress.org 
sites. Here is a link that outlines the differences: http://en.support.WordPress.com/com-vs-org/ 

Free Hosted Version: With this option, you get your own WordPress.com subdomain address at no cost, 
e.g.  http://yourname.WordPress.com. You also get a selection of free themes, 3 gigabytes of file storage 
and the following two key features: 

• Free hosting for your website! You can blog for free, and your blog can be public or private.  
• Several powerful widgets. These are similar to apps on the iPhone or Android. You can customize 

your website using the available widgets.  

Self-Hosted Version: Buy your own hosting space and then install the free WordPress software to use. 
Usually, the hosting company will provide an automatic way to install WordPress for you. There are 
several significant advantages with the self-hosted version. 

• Complete control to change code if you are technically comfortable 
• The ability to upload themes and plug-ins and choose from many more existing plug-ins. 

Note that even though the free-hosted WordPress.com version is available at no cost, it is limited for the 
purposes of this course. For the self-hosted version, even though you have to pay to buy a domain name 
and pay to host it, in this book we focus on the self-hosted version since it is more customizable. 

 
Components of a Web Site 
 
From your experience with surfing on the internet and visiting web sites such as CNN.com or Boston.com 
you are probably aware of the following key components. 
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• Browsers and web sites 
• Network and internet connections 
• URLs and domain names 

  
Browser & Web Sites 
 
Users interact with the World Wide Web through a piece of software called a web browser.  A browser is a 
computer program that typically comes preinstalled on your computer. Browsers can also be downloaded in 
case you don't have a browser of your choice in your computer.  The major browsers in use today are: 

• Internet Explorer: Microsoft used to dominate the browser market but is losing market share to 
other browsers. Explorer comes integrated with Bing for searching, but you can choose Google as 
the default search engine.   

• Mozilla Firefox: This is a free and open source web browser with a market share of at least 30%.  
Firefox is popular today because it adheres to the current web standards and provides several useful 
plugins.   

• Chrome: Google’s chrome was released in 2008, and since then a large portion of the market has 
adopted it as the browser of choice. Chrome has the reputation of being fast and secure. 

• Safari: This browser was developed by Apple in 2003 and is included as part of the Mac OS X 
operating system. It is the default browser for the Mac platform.  

Network and Internet  

The Internet is a network with many types of nodes. Typically in an organization, several PCs and laptops 
are integrated via a Local Area Network (LAN). These are also nodes.  

Networks are classified as local area networks or wide area networks (WAN). The largest WAN is the 
Internet, which allows computers and devices to connect and share data with each other.  

An important type of node is called the “server” which provides data, information and services. Web pages 
are stored on web servers which actually computers that make web pages available to any device connected 
on the network. A web server could be in Boston and the web pages can be accessed in Orlando.  

 

 Figure 3-1 Configuration of a network 
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URLs and Domain Names 

In order to retrieve a web page, a web address is required. The web address is called a Uniform Resource 
Locator (URL), and it is entered into the browser's address box and sent across the internet to the server.  

An example of a URL is: 

http://www.appliedinnovativemarketing.com 

The server sends a file called index.html or default.html typically to the browser, which displays it.    

Purchasing a Domain name 

The first step for any business seeking a web presence is to purchase a domain name. The cost for a typical 
domain name ranges anywhere between $5 and $25. Some domain names for very popular keywords might 
cost you more than $5,000 per year.  

Purchasing or “Registering” a domain name and “Hosting” your web site are two different tasks and 
have separate annual costs associated with them. Some hosting providers will give you a domain name 
for free if you pay for web hosting.   You can also buy a domain name from one company and host with 
another. You can also buy a domain name and not host it at all.  This is useful if you want to reserve the 
names. 

You can register and purchase a domain name from companies such as: 

www.DreamHost.com 
www.GoDaddy.com 
www.Register.com 
 

You can lease a domain name for one year, three years, five years, or 10 years. You must remember to 
renew your domain name before the certificate expires.  Fortunately, your host server will remind you! 

A question that often comes up is: What do you do if your first choice domain name is unavailable. For 
example, suppose your business name is ‘Innovative Marketing,’ and the domain name 
‘InnovativeMarketing.com’ is not available.  You have several choices. You can consider a different 
extension: ‘InnovativeMarketing.US' or ‘InnovativeMarketing.net. However, these non-standard extensions 
are not recommended for search engine optimization since most people usually use the so called ‘dot-com’ 
extension.  
 
Sometimes, people consider renaming their business, but that is very extreme. You may also add extra 
words that might go naturally with your business strengths. Some examples are: 

• innovativemarketingguru.com 
• MarketingGuru.com.  

 
We recommend you now go to www.DreamHost.com or www.register.com to research some available 
URLs. DO NOT PURCHASE AS YET. The figure below illustrates how the web site ‘register.com’ can be 
used for research. We see that ‘InnovativeMarketing.com’ is not available, but many related domain names 
are available. You can do the same with DreamHost or GoDaddy. Domain names come at different prices 
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and can cost upto 1000’s of dollars. Be sure to select a non-premium domain when possible. Typical non-
premium domain names can range from free-with-hosting to under $15 per year. 
 
 

 
 
  
NOTE: The next section covers how you should register a domain name and install WordPress. Our 
preferred vendor at time of print is www.DreamHost.com. However, if you have shopped around and have 
found a better deal for yourself, just make sure that the vendor has the facility of a one-click WordPress 
install to the root directory. We know for sure DreamHost does this. 
 
Please note: If your instructor is purchasing a domain name and installing WordPress for you, then skip this 
next section and advance to “Working on your WordPress site” 
 
Purchasing your Domain name from DreamHost.com and Installing WordPress 
 
If you are new to web publishing, one of the hosting providers we use is DreamHost.com. They specialize 
in WordPress publishing. We show you a step by step approach to creating your website below for our 
sample case study. They typically have good promotions for discounted hosting around the holidays like 
New Year’s, President’s day, and 4th of July.  Please enquire from your instructor on the availability of a 
discount coupon code just in case a promotion is available through the instructor.  
 
After creating an account, the first screen you will see is the following on the left hand side: 
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Click on Registrations to purchase your domain name. 
 

 
 
Select the default options and press fully host your domain names. 
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Next click the One-click installs 
 

 
 
 
You will see the following screen. Select WordPress 
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Select Custom Installation, select your domain name from the drop-down list, and press install. You will 
get a message that says: “WordPress will be installed to (your name) e.g., 
http://www.appliedinnovativemarketing.com/ within 10 minutes (using your 
appliedinnovativemarketing database).”  You will then receive an email from DreamHost with final 
instructions to configure your new software. 

You can click on the email link to create your ID, Password and put in your email name. You are now live! 
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Important note: Each hosted website comes with access to your WordPress website AND an access to the 
directory level files via FTP (File Transfer Protocol). If you have paid for your site, in your welcome email 
you will receive the FTP ID and password. Please save this email and the FTP login/password just in case 
some advanced level troubleshooting is required. For the majority of the work required for this workbook, 
you will only use your WordPress admin login information to access your WordPress site. Note: Working 
at the file level is dangerous and you must always back up the files before you update them. 
 
 
Working on your WordPress site 
 
Now that WordPress is installed, use your administrative account and password to log on to your 
WordPress website.   If you type just the domain name, you will see a sample page and a blog post. This is 
simply your website rendered and you cannot edit it from here. To edit, you must log in to your WordPress 
administration web page.  You use the following command in your browser type:  
 
Your domain name/wp-admin  
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In our case study we type: 
http://www.appliedinnovativemarketing.com/wp-admin/ 
 
We enter the user id and password and we see the dashboard and the various menu options on the left hand 
side.  We explain the dashboard in the next chapter in detail. But we recommend you change the 
configuration of permalinks before you quit for now.   
 
Permalinks 
What are permalinks? Permalinks are SEO friendly permanent URLs to your posts and web pages.   
 

 
 
When you expand the permalinks menu it will take you to a screen where you can select a new permalinks 
structure.  By clicking Post name you get the desired structure /%postname%/  
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 Click Save Changes and we are done! 
 
If all goes well when you now view the sample webpage in a browser you will see a SEO friendly URL. 
 

 
  
 
 
Next let us cover some HTML basics! 
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HTML – Hypertext Markup Language 
 
HTML has been the World Wide Web's standard markup language for two decades. HTML was originally 
designed as a language for describing scientific documents by Tim Berners-Lee at CERNS in Switzerland.  
 
The first publicly available description of HTML was a document called HTML Elements, which described 
22 elements of HTML such as the title, various header levels, and paragraph styles. Other versions that 
came out later are: 

    1995  HTML 2.0 
    Early 1997  HTML 3.2 
    December 1997  HTML 4.0, published as a 

W3C recommendation 
    2008 HTML 5.0 

 
In this workbook, we encourage you to learn some elementary HTML. 
Why?  
Well firstly, it is important to understand that websites continue to be rendered with HTML. You can see 
the HTML of any webpage by selecting to view the Page Source of that page in your browser. 
Secondly, as we proceed with WordPress and start creating additional functionality, sometimes it is quite 
interesting to go to the Page Source of your website to observe various elements that you will introduce via 
WordPress plugins. 
Thirdly, when you start building the content of your pages, WordPress has a built-in editor. When you add 
or edit the pages, you can toggle between a “Visual” and a “Text” tab. The “Text” tab will actually show 
you the HTML tags which you can choose to edit directly. This is an important concept and we will cover 
this again later! 
 

 
 
Lab Exercise 3.1: Creating your first html sample file 
 
Here is a sample HTML file. You can create this in note pad: 
 

<html> 
<head> 
</head> 
<body bgcolor = "yellow"> 
Hello World 
</body> 
</html>  

 
The items between the angle brackets are called ‘tags,’ and they are the essential components of HTML, 
We will introduce and explain them in a future chapter. 
 
Save this as ‘myfirstwebpage.htm’ on your desktop. 
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Double Click on the filename on your desktop and you will see the following webpage in yellow! 
 

 
 
 
Note: for mac users: 
You can use TextEdit by using options as below to save/open the file. 
Before saving, select Format>Plain Text. 
 

 
 
 
 
 
An excellent resource for mastering web technologies, such as HTML, is ‘W3Schools.com.’ You can edit 
the HTML code at that site to become more proficient.  We encourage you to do so! 
 

http://w3schools.com/html/default.asp  
 
 
 
 
  
Cascading Style Sheets  
 
Cascading Style Sheets (CSS) are used to specify the look of the web page, e.g., the text color and the 
background color. CSS can be used to do more advanced and fancy things like adding borders and padding 
space between text and images.    
 
CSS is widely used today for creating web pages because it allows users to maintain a consistent look and 
feel for a website. CSS is even used in WordPress.  
 
According the CSS 2.1 specification, the World Wide Web (W3) standard, there are more than 90 
properties that can be used to style a webpage, including colors, fonts, backgrounds, and more.  A web 
authoring tool will make it easier for you to investigate web page styles and properties. Each CSS property 
definition begins with a summary of key information, as shown in Figure 3.2. 
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Fig 3.2 
 
Figure 3.2 shows an example of styling with a font. This sets the ‘H4’ heading title to size to 24 and the 
weight to italic. Other properties can be added to this definition such as background and foreground colors.   
 
In general, the WordPress “theme” you select for your webpage will set up all your stylesheets as well. You 
will most likely use the theme stylesheets without any changes. However, the only time you will need more 
information on how to adjust the CSS property is in case you are a savvy user and want to adjust attributes 
such as font, and color..Themes will be covered later in Chapter 4 in more detail. 
 
Use the following link to get more familiar with CSS: 
http://www.w3schools.com/css/default.asp 
 
It is important to note that webpages can be rendered using HTML alone. CSS simply provides a more 
structured way to control the styling of the page and cannot render the actual webpage by itself. 
 
About WordPress and Getting HELP 

WordPress has an easy-to-use dashboard, and a very friendly interface, You can easily customize and 
optimize pages and extend functionality of your website using widgets and plug-ins. Creating web pages is 
not complex with a content management platform such as WordPress. Always visit codex.WordPress.org 
for HELP while configuring and building your webpage. A strong and active user community is very 
helpful if you need to research a particular issue or need advice on a particular application pertaining to 
your website.  

WordPress is a great choice for web design and development because it's commonly known, and can be 
used for creating the web site, for blogging, and for content management. WordPress allows different users 
to share the design and development of a web site. It is a dynamic product and every aspect of it is database 
driven.  In the background, for displaying dynamic pages and blogs, WordPress provides access to a 
sophisticated programming language called PHP and a database management system called MySQL. It 
uses CSS stylesheets for color, font and style of the pages. 

 
Summary 
 
In this chapter we introduced the nuts and bolts of getting going with your web project by introducing you 
to the Internet, HTML, CSS, and WordPress. We showed you how to buy a domain name, host it and 
configure the permalinks. 
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Progress Check – Chapter 1-3 
 
 

☐ Do you have a project idea? 

☐ Do you have a marketing strategy? 

☐ Have you researched your competitors? 

☐ Do you have a list of possible domain names? (Don’t buy domain names from WordPress.com) 

☐ Have you researched if the domain name is available? (Don’t buy until you have an OK from the 
instructor.) 

☐ Have you decided if you are self-hosting or using the help of the instructor? 

☐ Have you purchased registration and hosting of your domain name?  (These are two different items) 

☐ Have you installed WordPress? 

☐ Are you able to log into your WordPress site with your admin username and password? 

☐ Have you set the permalink settings? 

☐ Have you completed Lab Exercise 2.1: Initial keywords 

☐ Have you completed Lab Exercise 3.1: Creating your first sample html file 
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Chapter 4 – Creating a Website 
By now you should have purchased a domain name and installed WordPress.  All WordPress software 
comes with themes and templates. Here we will illustrate how to create a web site for "Applied Innovative 
Marketing" using one of the built-in themes.  

Now that we have WordPress available, let us get familiar with the product.  

The roots for WordPress are modest. It was made popular by bloggers who posted articles, uploaded text, 
images, sound files and videos using WordPress. It continues to be a popular platform for bloggers who 
have integrated their WordPress websites with social media software like Facebook, Twitter and Flickr.   
 
The best way to get going with WordPress is to simply use it –think of a project idea and implement it using 
the tutorials found in this book. In Chapter 2 we presented some projects to consider. If you have not 
identified anything yet consider the following simple project ideas: 
 

• Create your own photo sharing website using built-in support for media galleries.   There are many 
available plug-ins to enhance your photo-sharing experience. A plug-in is a software component 
that adds additional abilities to a larger software application such as WordPress. 

• Create an online movie blog: You might enjoy science fiction movies. Create an online database of 
movies you enjoy. Provide reviews on your site; tag actors using posts, users of the website can 
search a film by their stars name if tagged correctly. 

• Make an online resume or CV: For students who will soon be looking for an internship or a full-
time job this is a great project idea. Create an online, dynamic resume rich with a portfolio of your 
accomplishments. You can upload or document your portfolio to make the resume more attractive. 
This will indeed be very appealing to potential employers. 

• Create a website on any subject that appeals to you: Post information articles and blog posts about 
that topic soon you can get recognized as an expert in the field. 

The first step is to log on to the WordPress dashboard.  
A dashboard is the command center for your WordPress website. This is the administrative interface and 
you can choose to do just about anything you want from here. We begin with the initial configuration of 
WordPress. 

To login to WordPress you type in the URL of the domain name with the suffix wp-admin as shown below: 

http://www.your-domain-name.com/wp-admin 

 

Dashboard 

Once you login with your username and ID you will see a Dashboard as shown in the Figure 4.1. This is the 
main administration screen for WordPress. 
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Figure 4.1: Dashboard 

 
You will notice the following components from top to bottom: A toolbar with a big “W” and the domain 
name. Clicking the “W” will take you to WordPress related webpages. Clicking on the domain name 
“Innovative Marketing” will take you to your website rendered as the visitors see it.  
 
The toolbar has shortcut links as shown in Figure 4.2: Toolbar. It has shortcuts to create web pages, web 
blogs posts and more.   

 
Figure 4.2: Toolbar 
 
 
Screen Options 
 
A favorite feature of ours is screen options. It is context sensitive and allows you to customize the number 
of modules that appear on the screen. A module is a group of attributes clustered together.  For example, 
when you click Dashboard you have the option to display modules such as Right Now, Recent Comments. 
By selecting or unselecting some of the default check boxes you can make the dashboard less cluttered. As 
a new user of WordPress, it will be important for you to have a visual interface that is easy to understand. 
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Figure 4.3: Screen Options 
 
Each of the modules can be expanded or minimized by clicking the triangle on the module title bar as 
illustrated in the Figure 4.4 below. Some modules have additional capabilities that can be configured. In 
each case you have to hover the title bar so that some text or link or icon appears.  For example in the pages 
module you can sort the pages listing alphabetically in ascending or descending order by clicking on a 
triangle. 

 
Figure 4.4: Expanding or Minimizing Modules 
 
Note that additional modules may appear on your dashboard when you add plugins.   
 
On the left panel, we selected Appearance and then Themes and applied a theme called Twenty Twelve. 
Themes will be covered in more detail in Chapter 9. 
 
Before we begin let us customize the theme. The tagline “Just another WordPress site” needs to be 
changed. You may want to change the Color, background image and static front page while you are at it. 
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Figure 4.5: Customizing the Theme 
 
 
We plan to gradually introduce the dashboard using several chapters. So for the rest of the chapter we 
restrict our introduction to Posts.  
 
Creating a Blog entry 
WordPress does blog pages very well. For best results in search engine optimization, you should designate 
one of your website pages as a blog where you can create and update “posts”. Separately, you should 
designate a different page as a static front page. We will cover how to create pages in Chapter 6 and show 
you how to designate the blog page and the static front page. 
 
Create a Post 
Posts are blog post text entries that typically display in reverse chronological order. If you view the posts 
module you will notice comments fields beneath them.  When we blog we create posts. We can insert text, 
pictures and even rich media such as videos if we wish in posts. We can create categories to classify and 
group our posts. We can also tag them so that they can found easily by users.  When you installed 
WordPress it came with a default post as shown in the Figure 4.6. You will probably want to delete this 
post.
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Figure 4.6: Post Menu in the Dashboard 
  To create a new post click Add New under Posts and you will see the Figure illustrated in Figure 4.7. You 
can insert media like photos, videos, music files by clicking the Add Media button. 
 
 

  
Figure 4.7: Add New Post.  
 
 
You can Preview the post optionally and then when you have typed the post you can click Publish.  You 
can see this interface in Figure 4.8. 

 
Figure 4.8: Publishing the Post 
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When you click View Post you will see see the new post immediately as shown in the figure below. 
 

 
Figure 4.9: Published Post 
 
To delete a Post such as the “Hello World” post that you see in Figure 4.6 you simply hover over the Post 
and select Trash. 
 

 
 
 
Conclusion 
 
We have a website with a sample theme, an opening sample page and a new blog post. To add a new blog 
post you simply click Add New under Posts in the left menu bar of the dashboard. To publish you click 
publish. To delete an unwanted post you hover over the post and click Trash. There is additional 
functionality associated with blogging that you must master. This is introduced in the next chapter. 
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Chapter 5 – Managing Blog Posts 
In the previous chapter we showed you how to create blog posts. Soon you might end up with several 
dozen blog posts, but this can be a problem if neither you nor your readers can locate a particular set of 
blogs.   In order to easily locate topics of interest you should organize your posts by category and tags. In 
this chapter you will learn how to create a category and how to assign posts to a category and to tag it.  We 
also tell you how to create a private post or password-protect a post.   

Using Categories 

What is a category? A category is like a file cabinet - it can have several dozen files in it. It helps us 
organize and group our posts. Also you will soon see how WordPress makes it easy for readers to retrieve 
categories of posts. 

WordPress provides you the ability to categorize your blog posts. This is very useful as it provides a 
powerful querying capability. For example, you will be able to display all the posts dealing with the topic 
of SEO, or you can display all the posts dealing with the topic of Email Marketing.  They are hierarchical 
in nature almost like the topics of each of the chapters in this book. You can have a category dealing with 
strategy, a category dealing with website design, or a category dealing with SEO.   

Let us show you how to create a category called SEO and assign a post to it. 

In the example shown in Figure 5.1: Creating a Category, we create a new category called SEO and create 
a new blog post talking about a free SEO booklet from Google.  
 

 
Figure 5.1: Creating a Category 
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By default your posts are assigned to a category called uncategorized. We now added a new post with our 
SEO Resource content. Before saving this post, we selected/checked the category called SEO available on 
the right-hand side of the screen and then clicked on Publish. 
 

 
Figure 5.2: Associating a Category with a Blog Post. 
 
If you have many posts in the uncategorized category you can edit the post and assign the relevant category 
to it.  The “Search Posts” button can help you find existing posts which require modification.   
 
Lab Exercise 5.1: Create a category 
Create a post. Then create a new category. Assign your post to a category. 
 
Using Tags 

WordPress provides you the ability to tag your blog posts as well. This is very useful as it provides 
additional querying capability.  

Difference between Tags and Categories 

• Categories are broad like chapters of a book; tags are specific like an index of keywords at the end 
of the book. A book chapter exists only once, however, the index word sometimes is referenced in 
multiple chapters.  

• Categories are hierarchical and look like an organizational chart, tags are not hierarchical.    
• The use of tags is optional. Posts have to be attached to at least one category – if you don’t choose a 

category it defaults to uncategorized. 
• Tags are used to provide description to a post. 

Let us understand this practically. You will create a tag called MET first. 
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You can do this using the Dashboard, Tags menu option. See Figure 5.3. 

 

Figure 5.3: Creating a Tag 

You can create a new tag in the same manner as you created the new category. You will see existing tags in 
the right hand side of the dashboard.  

You can also create a tag on the fly when you are creating your blog post.  

Consider the blog post shown below, it belongs to a category called SEO, but it appears to make reference 
to Dreamweaver, WordPress and META tags.   

“Don't forget to add web page descriptions using the META description tag. This is a very useful 
HTML element for optimization webpages. The META keywords attributes is the other twin 
HTML element which allows you to describe the keywords associated with the page. But this is a 
less potent tag for SEO purposes. It is easy to create META tags using SEO plugins in WordPress 
and tools like Dreamweaver also generate the HTML code for META tags.” 

The Figure 5.4 tells you how to classify this blog post with tags. You add a new tag called “Dreamweaver”.  
You can add several additional tags separated by a comma at the same time. You may already have tags 
you used in earlier posts so they appear with an “x”. Click on them to remove the association of the tag 
with your blog post. 

 

Figure 5.4: Adding Tags within the Blog Post 
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You are now ready to Publish your post. Click Publish and view the post in your browser. You will see the 
following information “This entry was posted in SEO and tagged Dreamweaver, META, WordPress”. 

Lab Exercise 5.2: Create some tags 
Create tags for your post that you created in the previous exercise.   
 
Password Protecting 
 
With the “Publish” button that you see on the top right-hand side of the screen you will notice additional 
control options such as privacy of the post.  You can password protect a post by clicking on “Edit” next to 
Visibility, clicking Password Protected, clicking Ok, and entering a password. Now your post is password 
protected. Only readers who know the password will be able to read the blog post or see the picture you 
have there. In Figure 5.5 we have password protected the post containing the free SEO booklet with a 
password “Google”. 
 

 
Figure 5.5: Password Protection 

 
 
Creating a Featured Post or Sticky Post 
 
Blogs by definition appear chronologically in reverse order. The latest post is always displayed first. But 
what if you want a welcome post to always show up first, such as the post illustrated in the figure below? 
 

 
Figure 5.6: Creating a Sticky Post 
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You have the opportunity to create such a sticky post by doing the following: 
 

Edit the Post, Click Visibility and then check the option Stick this post to the front page. Click 
Update or Publish button and you are done. 

 
Figure 5.7: Publishing the Sticky Post. 

 
Conclusion 
 
In this chapter you learnt how to create a category, you also created several tags, published a sticky post, 
and learnt how to password protect a web page. 
 
Let us focus, before we wrap up, on the topic of SEO.  It is important for you to use keywords now in your 
blog posts and tags.  e.g If we want to promote the keyword “Innovative Marketing Book” – we should use 
it in the post header, and create a tag link to it.  
 
Finally, while we do emphasize keywords, from our experience we have to conclude that “it is all about the 
content”. If you write good blog posts, with very good content that is well researched, it will appeal to your 
readers and they will become repeat visitors to your website. Eventually this popularity will result in higher 
page rank for your website and you will show up decently on Google or Bing searches.  
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Chapter 6 – Creating Web pages 
  

Now that you have learned a bit about blog posts, we will demonstrate how to create a web page. A blog 
page is a special kind of web page. In comparison to Posts, when you create Pages your goal is to create 
static content -- web content that is updated occasionally, not frequently.  Examples of web pages are 
About, Contact Us and Product Information. Pages can be ordered using a menu. Pages have Titles and text 
content and thanks to the WordPress template you activated you have a consistent look and feel throughout 
the site. In this chapter you learn how to create pages, menus, and continue to enhance your formatting 
skills. 
 
Let us introduce the “Applied Innovative Marketing using WordPress” case study associated with the book 
in some detail first. The primary goals of the website is to provide readers an opportunity to learn more 
about the book and view table of contents and purchase a copy of the book if they are interested. The 
secondary goal of the website is to communicate with instructors and students – known typos need to be 
communicated instantly, if readers subscribe to the newsletter they will receive valuable information 
quarterly. Social media is used to promote the book using Facebook and Twitter.  
 
The sitemap structure of the site is planned as shown below.   
  

The Book 
About the Authors 
Table of Contents 
Known Typos   

Blog 
Purchase a Copy 
 

Blog page is the blogging and discussions page. 
 
The Book page has three child pages, About the Authors, Table of Contents and Known Typos.  
 
Purchase a Copy will provide details how interested readers can buy the workbook. 
 
We have other pages planned for later… 
Contact us page 
 
Resources page refers to Instructor and Student resources. 
  
Social Media page that will provide links to Facebook and Twitter. 
 
Creating Web Pages 

Log on to your dashboard and click on the pages option. You will notice that the options are similar to blog 
posts. We can add a new page or delete a page. Since we have a sample page, we need to delete it first. 
Click the check box associated with the Sample Page, hover below it and click Trash. 
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Figure 6.1: Deleting a Webpage 

Next click "Add New" option in pages.  Create the webpage by selecting Add New and typing the label for 
the webpage “The Book”. Enter content as shown in Figure 6.2 (if you are working on your own project 
type in your own text). 

 

Figure 6.2 Creating a Page. 
 
By default you only see one row of icons. In Figure 6.2, as you notice, when you click the circled rectangle 
icon you will end up with two rows. This row has various icons that will help you modify the appearance of 
the text that you publish.  The second row is called the Kitchen sink. It makes it very easy for people to 
style their posts using the various menu options there. They are similar to the icons you might have used in 
your favorite word processor.   Using the various buttons, even without having any prior knowledge of 
HTML, you will be able to generate code that can underline or indent your content. You can also paste 
small chunks of your word document here. There are tools for inserting everything from custom characters 
to bulleting to controlling the font properties not unlike the Menu Bar found in Microsoft Word. 
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Of particular interest to us is the first item in the second row. It appears as a drop box – click on the small 
triangle and select “Heading 1” option.  In our example in Figure 6.2 we have typed the text “Applied 
Innovative Marketing Using WordPress” and formatted it as Heading 1. It appears as large header and is 
bold in font. 
 
SEO Comments 
 
Title tags and headers are an important aspect of search engine optimization. By using the keywords 
“Applied Innovative Marketing” in the Heading 1 tag we have promoted our desirable keywords for SEO 
purposes.  Of course such keywords must accurately describe the content of the page.   
 
Google’s SEO Starter Guide provides some clues as to why this is important, “Since heading tags typically 
make text contained in them larger than normal text on the page, this is a visual cue to users that this text is 
important and could help them understand something about the type of content underneath the heading 
text”.  
 
We have also inserted the same keywords in the first line of the first paragraph. This provides clues to the 
search engine that those words communicate an important message.  This concise message in the first 
sentence is also very valuable for SEO optimization purposes. 
 
Note: Instead of typing in the label “The Book” we should have used the label “The Applied Innovative 
Marketing book”. However, this makes for a very long label, and we have refrained from doing so. 
 
Finally note the permalink: http://www.appliedinnovativemarketing.com/the-book/ . Making the URLs as 
simple and readable as possible is valuable for both users and search engines. According to the SEO Starter 
Guide, URLs with words that are relevant to the site's content and structure are useful for visitors 
navigating the site. Visitors understand them better and might be more willing to link to them.   If you did 
not use the /%postname%/ permalink as illustrated in chapter 3, you would have a cryptic URL such as 
http://www.appliedinnovativemarketing.com/?postname=212etc. Such a URL is not friendly for SEO 
purposes.    
 
If you click the Text tag, positioned on the right side of your Page editor, you will see the HTML code and 
the <h1> Header tags associated with the header. This HTML code is generated automatically by 
WordPress. Search engines consider <h1> header tags to be very important and will index it. 

 
Figure 6.3: HTML Text Editor 
 
In the previous chapter you were exposed to a few HTML tags. Notice in Figure 6.3, you have the option to 
insert HTML tags like or <ol> <li> <img> and <link>. If you're handy with HTML you should use it here 
to format changes to your webpage or posts. The graphical editor makes formatting mistakes and but you 
can use HTML to override the formatting.    
 
We will cover more aspects of both the text editor and the topic of SEO in the next chapter.   
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Creating Child Pages 
 
A partial sitemap of the web site is shown below.   
  

The Book 
About the Authors 
Table of Contents 
Known Typos  
 

We have just completed the parent page called “The Book”. Now we have to create the remaining child 
pages.  The process is the same as just illustrated. Click Add New page and type in your content. Before you 
publish make changes to the Page Attributes as shown in Figure 6.4.  This will create a hierarchical child 
page which appears when you mouse over the parent page “The Book”. 

 
Figure 6.4: Creating a Child Page 
 
We will show you how to create one of them and you should be able to create the rest on your own. 
 
Lab Exercise 6.1: Create a few pages. Add hierarchy and formatting. 

Create atleast two additional pages and publish them. In our case we have created two more pages - 
Table of Contents and Known Typos. Assign them as child pages using Page Attributes.  

      Designate some appropriate content in some of the pages as headings. 
 

 
Order 
 
The default order of appearance in the menu is alphabetical, the first menu item would be “About the 
Authors”, the second page would be “Known Typos” and third page would be “Table of Contents” 
representing the alphabets  (A—K—T). View this in your project.  
 
Do the menus and submenus appear to be listed alphabetically in your project?  If so you can change the 
order. In our case we may want Known Typos to appear after the Table of Contents. So we can change the 
order as shown below. 

 
Edit the Order of appearance in page attributes. The page “Known Typos” should appear at the very end 
after it you give it a rank of “3”:   

Order = 1 for “About the Authors” 
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Order = 2 for “Table of Contents” 
Order = 3 for “Known Typos” 
 

Note: We can achieve the same using a different approach called “Menus”. This is covered in the next 
chapter. After you have completed the design of the website you should use Menus for your navigation. 
 
Changing Templates in Page Attributes 
 
It is easy to change templates so that you can provide a different look and feel for various pages. This 
depends on the theme you have used. In our case we want the child pages to be clean with no sidebars and 
our theme supports such a template. See Figure 6.5 it shows how to select such a theme. 
 

 
Figure 6.5: Selecting a Different Template 

 
 
You will notice a clean page which does not have sidebars for the “About the Authors” web page as shown 
in Figure 6.6. 
 

 
Figure 6.6: Selecting a Template with No Sidebars 

  
Removing Blogging Comments 
 
One of the most frequent questions we get when we teach WordPress is “How do I remove comments? My 
website looks like a blog!” You can see their bone of contention in Figure 6.6. There is a Leave a Reply 
text at the bottom of a clean looking page. 
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Answer: There are two different ways. You can pick and choose the most relevant approach. One involves 
making individual changes page by page, and the other involves making block changes to several pages at 
the same time. 
 
Making Changes Page by Page 
 
This involves three steps which are graphically illustrated in Figure 6.7.  
 
Step 1: At the right top corner of your dashboard you will see Screen Options menu. Click it.  
 
Step 2: At the top of the page you will see various modules that you can select. Choose Discussion. 
 
Step 3: At the bottom of the page below your text area you will see the Discussion module. Uncheck the 
Allow Comments option. You are done! When you view the page in the browser it will not have the 
comments section as you see in Figure 6.6.  It will look like a web page and not like a blog. 
 
 
Making Block Changes 
You can make block changes to several pages at the same time. See Figure 6.7 illustrating how that can be 
done. In the All Pages menu option you select the pages you want to edit and click Apply. You will now 
have the option to choose “Do not Allow” comments in the comments menu and click Update. You are 
done!  
 

 
Figure 6.7: Making Changes Page by Page 
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Figure 6.8: Making Changes as a Block 
 
 
 
 
Conclusion 
 
In this chapter you have accomplished a lot. You have created your website consisting of several pages and 
you have published them after changing a few page attributes. You have mastered several techniques such 
as creating a page using different templates, creating a website with submenus, and doing block edits.  You 
have also understood the importance of selecting keywords that will help you with SEO and inserting them 
into your content as a header. We will continue to building on this foundation in the next chapter by 
enhancing the webpage and the blog. 
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Chapter 7 – Managing Web pages 
In this section you will enhance your website with more content and also learn more about creating 
optimized web pages. 

We introduce the following topics here: 

- Creating a static front page. 
- Identifying your blog page 
- Inserting media 
- Integrating keywords 

 
Static Front Pages 

When you create a new website, WordPress shows your most recent posts on the front page of your site 
under the menu option called "Home". This is fine for many websites. In fact, many people are tempted to 
treat this blog page as the Home page. This is fine if your main draw is a blog and associated articles. We 
recommend you then create a sticky post such as we have shown you in this book that says “Welcome to 
our Website”. The other blog posts serve the important purpose of providing announcements. 

 

Figure: 7.1 – The Default Home Page for a new WordPress Install.  

Many SEO designers like to create a static front page. With a blog, the older posts get pushed down while 
newer posts take their place on top. With a static front page, you can retain placement control of your key 
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content elements as well as eliminate a "blog like look" to your site. If you don’t want Figure 7.1 to be 
represented as your home page (also called splash page) then you must change it.  

You must identify the page that will represent your splash page first. It must provide a splashy introduction 
to your website when someone types the domain name. In our case, we believe that “The Book” can act as 
a nice splash page. So we make the following changes. 
 
Go to your Dashboard and expand the Settings>Readings menu option. Your dashboard will now appear as 
shown in Figure 7.2. In the front page you will select the drop down box that will show you the new home 
page for your book. See Figure 7.3. 
 

 
 
Figure 7.2: Changing Settings to Create a Static Splash Page 
 

 
Figure7.3: The New Home Page 
 
Creating a Dedicated New Blog Page 
 
When you made the above changes, the blog page appears to have vanished. But this is because you have 
not yet created a dedicated blog page. 
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So now we have to create a new page to be our blogging page. 
 
Create a new page called "Blog" others may prefer to call it "News", "Tips and Articles". You must not 
add content to this new page. You leave this blog page empty.  You will be linking it to the Posts page 
as shown in the Figure 7.5.  
 

 
 
Figure 7.4: Creating the Blog Page 
 
Once you have created the blog page you are ready to link it in the setting menu. See Figure 7.5. Save the 
changes and you should see the blogs reappear under the label of Blog. 
 

 
 
Figure 7.5: Linking Your Old Home to the New Blog Page 
 
 
 
Common issue: Two Home Menus 
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It is possible that you might end up with two home menus. We did not have a problem with the current 
WordPress theme called Twenty Twelve. You should research the WordPress help section and blogs on the 
topic. Here is some relevant information from the website 
(http://codex.WordPress.org/Creating_a_Static_Front_Page): 
 

“Some	  themes	  have	  a	  top	  navigation	  bar	  containing	  links	  to	  Pages.	  By	  default	  most	  themes	  set	  "Home"	  as	  a	  
link	  to	  the	  home	  page	  -‐	  in	  this	  case	  the	  static	  front	  page.	  Since	  you	  have	  created	  a	  separate	  page	  with	  the	  
title	  "Home",	  there	  is	  a	  likelihood	  of	  having	  two	  "Home"	  links	  in	  your	  menu.	  
To	  remedy	  this,	  edit	  the	  appropriate	  template	  file	  featuring	  the	  code	  of	  the	  navigation	  bar	  with	  the	  
template	  tag	  wp_list_pages.	  In	  99.9%	  of	  WordPress	  themes,	  this	  is	  the	  header.php	  file.	  Set	  the	  parameters	  
to	  change	  the	  link	  title.	  In	  some	  cases,	  commenting	  (disabling)	  or	  removing	  the	  line	  in	  the	  theme's	  code	  
that	  displays	  the	  'Home'	  link	  will	  do	  the	  trick.”	  

 If you are not able to make this change, communicate with the template author. If you don’t get a response, 
rather than battling too much with jeopardizing your website, select and apply a new template. 

Trackback and Pingbacks 
 
Blogging tools are associated with comments.  All bloggers are aware of such a capability as many create 
and contribute to discussion posts. However, there is another interactive feature known as trackbacks and 
pingbacks that allows users to comment and recommend article posts and link to posts (see Figure 7.4). We 
recommend you note and activate these settings to enable pingbacks and trackbacks. 
You can also see this setting in Settings>Discussions 
 

 
 
WordPress help documentation provides information about these techniques: 
 

Trackback	  helps	  you	  to	  notify	  another	  author	  that	  you	  wrote	  something	  related	  to	  what	  he	  had	  written	  on	  
his	  blog,	  even	  if	  you	  don't	  have	  an	  explicit	  link	  to	  his	  article.	  This	  improves	  the	  chances	  of	  the	  other	  author	  
sitting	  up	  and	  noticing	  that	  you	  gave	  him	  credit	  for	  something,	  or	  that	  you	  improved	  upon	  something	  he	  
wrote,	  or	  something	  similar.	  With	  pingback	  and	  trackback,	  blogs	  are	  interconnected.	  Think	  of	  them	  as	  the	  
equivalents	  of	  acknowledgements	  and	  references	  at	  the	  end	  of	  an	  academic	  paper	  or	  book.	  

Example:	  	  

• Person	  A	  writes	  something	  on	  their	  blog.	  	  
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• Person	  B	  wants	  to	  comment	  on	  Person	  A's	  blog,	  but	  wants	  her	  own	  readers	  to	  see	  what	  she	  had	  to	  say,	  
and	  be	  able	  to	  comment	  on	  her	  own	  blog	  	  

• Person	  B	  posts	  on	  her	  own	  blog	  and	  sends	  a	  trackback	  to	  Person	  A's	  blog	  	  
• Person	  A's	  blog	  receives	  the	  trackback,	  and	  displays	  it	  as	  a	  comment	  to	  the	  original	  post.	  This	  comment	  

contains	  a	  link	  to	  Person	  B's	  post	   

	  

Inserting Images  

The popularity of the World Wide Web can be attributed to two capabilities of websites, hyperlinking to 
various websites, and viewing rich media – images, and videos. So it is inescapable that your website will 
have some embedded media. Before selecting rich media to insert into your website, please be aware of 
copyright laws pertaining to use of images from the internet. The best recommendation is to just take your 
own photos for use. You might want to insert stock images relevant to your project into the Media Library 
first. 

It is easy to insert media such as images into a post or a page. We will show you how in the following 
tutorial. Note: The interface may be different when you view it as WP changes it with each new release.  

In Figure 7.6 you see an example of an image that we already uploaded. For media that is uploaded but not 
yet inserted into any post or page, your media library will report this image as being unattached.  

For our tutorial, as an example, we will show you how to upload a file. We will upload a sample cover of 
our textbook.  Note: In the new release of WP You can drag and drop images! 

1. Open the webpage or post where you want to insert the image and point your cursor at the left 
margin of the location where you want the image to appear.   

2. Click the Add Media button.  
3. As you see in the dashboard, you have an option to choose from either of the following options: 

Upload Files or Media Library.  We select the option Upload Files as illustrated in Figure 7.6.  
4. Provide image details after you have uploaded the image. Make sure you provide a clear caption 

and alternate text.  Writing a good caption and description will make it easy for you to locate your 
image and use it in the future. It is very important to use keywords for image names and caption as 
this helps with search engine optimization.   The caption appears below the image in italics and 
functions in a similar manner to the caption text you see in the figures of any book. See Figure 7.8. 

5. Select the appropriate image. We have selected medium size.  
6. Next check the Alignment Settings for the image. You also have the opportunity to choose the 

alignment associated with the post. We have selected the default alignment of center. (Note 
alternatively, you can change the size of the image and the alignment in the Edit window of 
WordPress for the page. Simply manually resize the picture or select Left Alignment in the Edit 
window.) 

7. Click insert into Post view the webpage in the browser and you will see results similar to Figure 7.8. 
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Figure 7.6: Insert Images 

 
Figure 7.7: Image Details 
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Note: 

• By default WP puts the name of the image file in the title. This is generally not SEO friendly. 
• In the Description field you can insert HTML code to make bold or italics. 
• Link to set to none here. But you most likely want to link it so that it goes to a URL. It can also go 

to an attachment page, media file. 
• Upload image can be different from the default image. Here we have selected 231 x 300. 

 
Finally, if you already have images in the library you can add any image to the page or post easy. You 
simply click the image, and then click insert into the post. 
 

 
Figure 7.8 – Results of Posting an Image into our Webpage 

 
 
Adding a Link to an Image 
 
What if you want to make changes to the image? For example, you want to add a link to the image! 
In the above tutorial we have not discussed how to insert a hyperlink to an image. See the image that 
appears in Figure 7.8. It is common practice for interested users to click on an image. (You don’t even have 
to plead them to do so. If they are interested in the product they will click on it.) In our case study we have 
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decided to hyperlink the book to Purchase a Copy webpage. The other alternative would have been to 
hyperlink it to the table of content so that they get more information about the book. We are confident that 
they will want to buy the book!  
 
The steps to create a hyperlink are straightforward. 
 

a) Simply click on the image in the Edit window displaying your page or post. 
b) In our example we have clicked on the book cover.  
c) You will see two options “Edit” or “Delete”.  
d) We will select the “edit” option.  
e) You will see the Image details screen. 
f) Select “Link to” “Custom URL” 
g) Insert the new target hyperlink by inserting the URL of the Purchase a Copy page and save 

the page. (make sure you include the http://) 
h) You will see the updated figure in Figure 7.9.  
i) After you have published the page again, you will notice the clicking on the book image at: 

http://www.appliedinnovativemarketing.com/ 
 
Clicking the image now will take you to the Purchase a Copy webpage. 
 
SEO and Alternative Text for images 
 
Viewing and hovering over the image in the browser reveals the alternative text (called ALT text in 
HTML) which was entered for the image, “Applied Innovative Marketing using WordPress Book”. Such 
alternative text is very useful for visually impaired users of the website. Someone who is listening to the 
contents of the webpage can now understand the contents of the website. This is good for SEO and 
webcrawlers as well. 
 
 
 
 
 



Page | 57  
 

 
Figure 7.9 – Viewing the Image in the Browser 

 
Note: You can move your images around in the editor by simply dragging and dropping – for example you 
can move it to a previous paragraph.  
 
Hyperlinking Text 

It is easy to hyperlink text in general. The Figure 7.10 describes the graphical user interface for this option. 
You click the familiar chain link icon. This will produce a pop up window. You can highlight the URL of 
the website and click update. Once you are done you can click to view the page in the browser.   

You have the option to type the link using HTML as well. This is the <a href=…> tag that you will be 
using. The syntax of the href tag of HTML is as follows and can be seen by clicking on the “Text” tab of 
your WordPress editor: 

<a href=" http://www.bu.edu/met/academic-community/faculty/full-time/vijay-kanabar/ / ">Dr. Vijay 
Kanabar</a>  

Most users will prefer to use the graphical user interface to design the content.  As good SEO practice, 
make sure that the clickable display text (also known as anchor text) is keyword rich. For example you 
should avoid using acronyms like BU in the display text. You should instead use the acronym spelled out if 
possible which in this case is Boston University. Acronyms can sometimes mean multiple things – for 
example BU may also stand for Baylor University and that confuses the search engine! 
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Figure 7.10: Inserting a Hyperlink and Viewing the Page. 
 
SEO and file names for images 
 
For the image in Figure 7.8, we show you the HTML code that was generated when we first uploaded the 
image. Notice that it was rich with keywords “Applied Innovative Marketing” which we are attempting to 
optimize for SEO content. Note the Alternative Text and the captions that reflect our keywords. 
 

[caption id="attachment_82" align="aligncenter" width="231"]<img class="size-medium wp-
image-82" alt="Book Cover for Innovative Marketing" 
src="http://www.appliedinnovativemarketing.com/wp-content/uploads/2013/02/Book2Cover1-
231x300.png" width="231" height="300" /> Applied Innovative Marketing[/caption] 

 
 
However, there is one other huge opportunity for SEO in our website.  During the design stage of the image 
we saved our “photo shopped” book cover image with the name Book2Cover1.png. 
 
We did not know the keywords for our website at the time of image creation. We should rename this image 
name to something like “Innovative-Marketing-Book-Cover.jpg” to facilitate comprehensive SEO 
indexing. 
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We recommend that it is preferable to use “hyphen” over “underscore” for file names to facilitate SEO. 
 
Editing the Images 
 
WordPress provides you with some basic media editing capability. If you go back to the dashboard and to 
the library of images and click edit media you will see some options.  In our example, which you see in 
Figure 7.11, we have drawn a square with our mouse. Now we can crop the image using the crop button 
situated on top left (the first icon).  Please note that in some cases, the crop tool becomes active only after 
you have selected the cropping area. Save the image after you have edited it. This is very helpful for on-
the-fly editing. 

 
 

Figure 7.11 Cropping an Image in the Library. 
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Insert Images from a URL 
 
If you have permission to integrate an image or a logo from the internet, you can point to the image 
directly. The advantage with this approach is that it is fast and that you don’t have to worry about 
downloading the file to your WordPress server.  
 
Steps 

1. Right click the image you want to insert and click Copy Image Location. 
2. Click the add media button and you will see the image similar to Figure 7.6. 
3. Click from URL as your source. 
4. Since you copied the image location you can now accurately paste it on the URL text box. 

You may want to insert captions, alternate text and more as we learnt earlier on in this chapter and click 
Insert into Post. 
 
Click Publish to publish the updated page or image on the website and we are done. 
 
Where are links to free images? There are several stock photos available. Microsoft provides images that 
are royalty free: http://office.microsoft.com/en-us/images/  
You can also go to http://commons.wikimedia.org for images. 
Several creative commons web images are free as well. 
Another website that offers free photos is freedigitalphotos.net. 
 
Create and Display Image Gallery  
 
If you want to display a set of photos you should first create an image gallery. To start this process, insert 
your cursor in a page where you want the gallery to appear.  
 
Then click on the “Add Media” button to launch the media uploader interface, and select the Create a 
Gallery option. 
 
As you upload and/or select images, you will see your selection confirmed on the Insert Media screen by 
check boxes on the small thumbnail pictures.  When you are happy with your selection, click the “Create a 
New Gallery” button and this will take you to the gallery page with all your inserted images. You can move 
the images around and you can delete an image as well.  You can also change where the image is pointing. 
The default is that it is pointing to your post or page. But you can change it to pointing to a media file 
which is the recommended setting for some plugins.  
 
Next click on the image and give each image a title, alternate text and optionally a caption. Make sure it is 
SEO friendly! It is painful the first time you add all this information. In the future it will help you when you 
try to locate images for insertion into the gallery. 
 
When you are done with the above process click “Insert Gallery” option and publish the page. This will 
display the gallery. You can click on an image and make it larger and then move from image to image. 
 
Additional information to create and adapt the image gallery is described in the WordPress codex help at: 
http://codex.WordPress.org/The_WordPress_Gallery –it tells how you can do the following things before 
inserting the gallery into your page or post: 
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	  	  	  	  Rearrange	  your	  images:	  Drag	  and	  Drop	  image	  thumbnails	  to	  rearrange	  the	  order	  of	  images	  in	  your	  
gallery.	  
	  	  	  	  Reverse	  Order:	  Reverses	  the	  order	  of	  the	  images	  in	  your	  gallery.	  
	  	  	  	  Add	  image	  descriptions:	  Add	  descriptions	  to	  your	  images	  (optional)	  which	  appear	  as	  image	  captions	  
below	  each	  thumbnail	  in	  the	  gallery.	  
	  	  	  	  Remove	  images:	  Hover	  over	  a	  thumbnail	  and	  click	  on	  the	  “X”	  to	  remove	  any	  of	  the	  images	  you	  previously	  
selected.	  
	  	  	  	  Add	  more	  images:	  Click	  on	  the	  “Upload	  Images”	  or	  “Image	  Gallery”	  links	  in	  the	  left	  hand	  sidebar	  to	  add	  
more	  images	  to	  your	  gallery.	  
	  	  	  	  Cancel	  Gallery:	  Click	  on	  the	  “Cancel	  Gallery”	  link	  from	  the	  actions	  on	  the	  left	  to	  exit	  the	  Edit	  Gallery	  page	  
and	  cancel	  your	  image	  gallery.	  

You can also experiment using the NextGEN Gallery plugin presented in later chapters.  It is one of the 
most popular WordPress gallery plugin. It provides additional functionality which makes it very powerful. 
 
Inserting YouTube Videos 
 
We will conclude our introduction to media by showing you how easy it is to insert videos. WordPress uses 
Embed technology and does all the work for you.  
 
Lab Exercise 7.1: Inserting a Youtube video into your WordPress site 
 

• Identify a video of interest for your webpage or for your blog post from Youtube. 
 

• Copy the link of the Youtube video displayed in the browser top window.    
 

• Create your blog post or select the page where you want to insert the video.  
 

• Paste the link that you copied earlier in the first step above. 
 

• Publish the post and you will see the video show up in your blog post or page. 
 
It is that easy to communicate useful resources to your readers. 
 
Conclusion 
This is a very key chapter in the book. We have demystified some of the issues surrounding integration of a 
blog page with a webpage. To do this we created a webpage called "Blog" and changed the settings so that 
the Post page was linked with Blog and we linked the static splash page to our new Home page.   
 
We have also illustrated how to insert media into pages or posts. We described how to go about creating an 
image which can be hyperlinked. We introduced galleries of images and how videos can be displayed. 
 
We have consistently described the importance of keywords in chapter and illustrated how you can insert 
right keywords at various points. 
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Progress Check Chapter 4-7 
 
 

☐ Have you successfully logged into your WordPress site? 

☐ Have you selected a theme? 

☐ Have you created a post? 

☐ Have you created a page? 

☐ Have you set your static front page and designated your blog page? 

☐ Have you created a category and tag? 

☐ Have you tested how to create a private page? 

☐ Have you created a sticky post? (if relevant for your website) 

☐ Have you created a child page? 

☐ Have you inserted an image? 

☐ Have you renamed your images to be keyword-rich? 

☐ Have you inserted keyword-rich Alt-Text and captions into all your images? 

☐ Have you inserted a hyperlink into an image? 

☐ Have you completed the Lab Exercise 5.1: Create a category 
 

☐ Have you completed the Lab Exercise 5.2: Create some tags 

☐ Have you completed the Lab Exercise 6.1: Create a few pages with hierarchy and formatting 

☐ Have you completed the Lab Exercise 7.1: Inserting a Youtube video into your WordPress site 
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Chapter 8 - WordPress Customizations 
 
In this chapter we explore a key topic that will help you with your website. We explain the various “Users” 
menu options in the dashboard.  There are several exciting options here, providing another team member 
administrative privileges so that you both can collaborate on the website together.  You can also add an 
editor for your blogs. Or you can add someone with lower privileges than that of an editor.  
 
Users Menu Option 
The Users menu option has three submenus: All Users, Add New and Your Profile.   
Every website created has at least one main user called admin. This account was initially set up by 
WordPress when it was configured and it comes with both website management and blog editing 
capability. As an admin, you can create a user with editor privileges with full rights to add and update blog 
content on the website.   You can also change privileges and delete existing accounts.    
 
User Profiles in WordPress  
User profiles can be assigned to various users of a WordPress blog or website. Depending upon their level 
of contribution a reader can be provided different levels of access. But let us first illustrate how to create a 
new user profile. It is possible that in a real world scenario, your project may have several team members. 
So the project leader or admin might want to create additional user profiles.  
 
Creating a New User Profile 
Once you are in your WordPress dashboard, click on “Add New” under Users in the sidebar to create a new 
user profile. See Figure 8.1. Here you see the interface which can add a new user with complete privileges. 
The process involves adding relevant details such as Username, E-mail, and Password.  
The most important decision when creating a new user profile is assigning a role for this new user. If a new 
user kanabar is going to be performing administrative tasks such as creating new web pages, uploading 
files, installing and updating plugins, or creating and deleting users, then kanabar must be assigned 
administrator role. The newly created user kanabar can also control the website and create or delete blog 
posts.   

 
Figure 8.1: Creating a New User 
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Email Notification of new accounts is sent automatically to all users by WordPress. See Figure 8.2 
illustrating such a notification received by new user Vijay Kanabar.  The new user profile created can be 
viewed by the administrator at any time by clicking on All Users. 
 

 
Figure 8.2: Email Received by User Confirming Creating of a New Website. 
 
Needless to say, one must be careful with providing new users with administrator privileges as it can be 
risky.  WordPress allows you to create users with less potent roles, For example, you can create a new user 
with just the appropriate privileges needed for creating posts for a website. This user is created with a 
“Contributor” role, and is not able to publish posts, or add or delete web pages. 
 
The various User roles that can be assigned in decreasing order of privileges or authority is shown below:  

• Administrator – A person with the highest level of authority. This user has various rights critical 
for managing a website.  
 

• Editor – A person has substantial authority and can publish and manage posts created by any 
author. 
 

• Author – A person who can only publish and manage his/her own posts only.  
 

• Contributor –A person who can create content but cannot publish them. The editor has to approve 
and release the content.  
 

• Subscriber – A person who can only read posts.  

You can change the role of a user easily as shown in Figure 8.3. A dropdown box appears when you click 
“Change role to” dropdown box. Choose one of the options listed above. 
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Figure 8.3 Assigning a Role to a User 
 
 
Lab Exercise 8.1: Experimenting with User Roles 
 
To understand the concepts presented so far,  create a new user using an alternate email account and giving 
that user “Contributor” privilege.  
 
Request the email address of your neighbor and enroll him or her into your website as a contributor.  
Follow the steps illustrated above to create a new account.  
Once you’ve done that, logout of the current session and log back in as the new user account that was just 
created and study the dashboard.  What do you observe? 
 
You will notice that the Users menu option is missing (see Figure 8.3).  In other words the new account has 
lower privileges. This user can successfully participate in your website blogging activities by creating 
content for a post. Note this user cannot publish the post.  In order to see the post created by a user with 
contributor privileges publicly across the internet, someone with higher privileges such as editor or 
administrator must formally approve a post and publish it.  
 
Now log back in as an administrator and observe the Dashboard. You will see that all menu privileges show 
up again. 
 
In the real world, a scenario for the above might be in a magazine office with an intern writing blog posts. 
You may not want the intern to have administrator privileges. 
 
Your Profile 
When you select the Your Profile menu option, you can specify your name and how it will be displayed on 
your site, your e-mail address for administrative purposes (for example to retrieve a lost password), other 
personal information, and personal options. The nickname defaults to your name unless you choose 
something different. You can provide more information about your profile; your new public identity will 
appear in the WordPress greeting at the top when you save the settings. 
 
Conclusion 
In this section we have introduced the topic of users and user roles. We showed you how to create users 
with administrator privileges as well as other users with lower privileges. This is useful when you have 
multiple people working in an office who need access to your WordPress site. 
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Chapter 9 - Themes and Widgets  
In this chapter we introduce themes and widgets and show you how to configure a website and enhance its 
functionality. 

Themes 

A WordPress theme is a collection of files that constitutes a template that produces a graphical interface 
that can alter the look and feel of your website. It also provides a consistent unifying design for a website. 
A theme typically comes with several templates. We saw examples of the default theme Twenty Twelve 
earlier in our book and examples of a template with bars and one without sidebars.  A quick search for 
WordPress themes will blow you away; there are thousands of them out there. It will take some time to 
match your needs with the templates. Note that you must only download templates from reputable sites. 
Typically these are premium sites that also give templates for free as a sampler. Below, we provide you 
some good sites to get you going. 

The default install from your hosting provider with WordPress comes with several themes. In most cases, 
you will be happy with the selection of available themes which you see under Manage Themes.   Otherwise 
as you see in Figure 9.1 you can install additional themes.  
 

 
Figure 9.1: WordPress Themes interface 
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Some Free Themes 

• Theme Shaper  (http://themeshaper.com/) 
• ThemeLab (http://www.themelab.com/free-WordPress-themes/) 
• Theme Hybrid  (http://themehybrid.com/) 
• Arras Theme (http://www.arrastheme.com/) 
• Smashing Magazine (http://www.smashingmagazine.com/tag/WordPress/) 

Premium Sites with some Free WordPress Themes 

• Woo Themes (http://www.woothemes.com/themes/free/) 
• Graph Paper Press (http://graphpaperpress.com/) 

Check out these URLs as well: 

• http://WordPressthemesbase.com 
• http://www.skinpress.com/ 
• http://www.themes2wp.com/ 
• http://wpthemesfree.com 
• http://www.wpdaddy.com/ 
• http://wpshower.com/ 
• http://www.mynewthemes.com 
• http://www.premiumwptheme.net/ 
• http://www.wpskins.org 

If you want to find a theme with specific features, you can search by Feature Filters. This gives you an 
option to select a theme by color or whether it supports multiple columns. 

 To activate a theme, visit Appearance -> Themes in your dashboard. View a demo of the theme before you 
change your theme. 

While you are in the design phase you are welcome to change the theme as often as you like until you are 
comfortable with it.  

You may want to read http://en.support.WordPress.com/themes/ for more general introduction to this topic 
including choosing a theme. 

Editing Themes 

Advanced Tip: Though not specifically covered in this course, we do want to mention that it is possible to 
edit themes if you are comfortable with programming. The look and feel can be changed by changing the 
CSS file.  You can also create your own child templates by modifying default templates such as the Twenty 
Twelve. A WordPress child theme is a theme that inherits the functionality of a parent theme. Note that 
making changes requires you to select Appearance>Editor on the WordPress Dashboard. A word of caution 
– it is possible that you may corrupt your website if changes are not done correctly. So be very careful with 
any changes that you plan on making and make sure you have backed up your site appropriately. Many 
experts even recommend saving a copy of your theme file before making any changes. 
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If you are interested in creating your own themes and want to learn more about this topic, you can visit: 
http://codex.WordPress.org/Theme_Development 

 
Changing Templates in Page Attributes 
A theme will provide you with a Default Template and some additional Templates. Templates are files 
which control how your WordPress site will be displayed on the Web e.g will the page have a Header 
section, or a side bar or two sidebars! Generally the Default Template is good enough for all the pages to 
have a similar look and feel. But sometimes you want pages with a side bar and at other times no side bar is 
desirable. For this you have to investigate what Templates your theme supports. It is easy to change 
templates for an individual page so that you can provide a different look and feel for various pages. Select 
Page from the main Dashboard side bar and select a specific page for editing. Click on the drop down list 
on the right hand side (see Figure 9.2 below) which has the title Page Attributes and select your choice. 
Please note that the dropdown options vary according to the selected theme. 
 

 
Figure 9.2 Changing templates for an individual page 
 
Widgets 
Widgets are modules of code that provide simple yet powerful functionality. Every theme comes with their 
own unique collection of widgets which may need to be activated to access its functionality.  A good 
example of a widget is the Search text bar that you see in most websites. This is a widget that is activated in 
the side bar. Sometime it comes pre-activated in a theme. 

Let us briefly view the widgets in the Twenty Twelve theme. You can see them in the dashboard in the  
Appearance menu bar. See Figure 9.3. We will illustrate the use of the following widgets: Categories, RSS, 
Custom Menu, and Text.  
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Figure 9.3: Widgets Available in Twenty Twelve theme. 
 
Categories Widget 
In Figure 9.3 you see a categories widget. Categories are used in blogs. The category widget is common to 
most themes. It creates a dropdown list of the categories you created for your posts - typically in your 
sidebar. You can customize it to display the number of posts in each category. (Make sure you create a few 
posts and assign to categories first). The categories, if they are hierarchical, will appear as such if you 
enable the “Show Hierarchy” option in the categories widget.  A good way to understand widgets is to 
review the functionality of this widget. Make sure you have a theme with the sidebar activity. Then drag 
and drop the widget to the sidebar. We illustrate how this is done using the RSS widget which is normally 
not activated by default. 
 
RSS Widget 
A RSS Widget is associated with a feed URL from a source website. A feed allows a website to 
automatically display content posted in another site. The RSS Widget displays the most recent posts of a 
RSS feed. This provides a way for users to keep up with the information posted on another source web site.  

Make sure you have a theme with the sidebar activity. Then drag and drop the widget to the sidebar. In our 
example in Figure 9.4 we have dragged the RSS widget to the side bar.  

You must enter a RSS Feed URL. For example if you are interested in job tips in the Boston area you can 
insert the following RSS feed URL: http://feeds.boston.com/boston/jobs/news/jobdoc/index  
You can always find a feed URL of your favorite website that you want to keep abreast with by doing a 
search using the keywords “RSS feed URL” in the website you like (e.g. www.cnn.com) or in Google or 
Bing.  
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Figure 9.4: Configuring the RSS Feed Widget 

 

Another example of URL is: www.bu.edu/today/feed/rss/  to see the latest news from Boston University 
daily newspaper. If you insert the above URL in the RSS widget you will see data such as below in Figure 
9.5. (this is a live feed result from 10/16/2013). 

 

Figure 9.5: Example RSS Feed 

What about Displaying Our Comments as an RSS Feed? 

What if other readers are interested in our WordPress blogs on applied Internet marketing? Just as we have 
linked the RSS feed for The Sanity Index other readers might be interested in tracking our blog. 
 
WordPress provides various feed URLs for such readers. The syntax is to enter the RSS feed URL as 
http://domain-name “?feed = rss”.   
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See the Figure 9.6 for an illustration of the syntax. 

 
Figure 9.6: RSS Feed Atom for Our Blog Posts 
 
Lab Exercise 9.1: Using a widget 
Add the RSS widget to your website using the URL below and add to your sidebar or footer area. 
www.bu.edu/today/feed/rss/  
 
Menus and Custom Menus 
In order to discuss the custom menu widget, we must first introduce Menus. Custom menus allow you to 
create a navigation menu system to organize your site content. We indeed have that already for our website 
but this not customized. If you don't have a custom menu, any webpage you create will automatically 
appear in the navigation bar when you publish it. With custom menus, you can control what pages will be 
displayed and what can be avoided in the navigation menu. 
 
In order to create a custom menu, go to the dashboard of your website and select Appearance, Menus. On 
the right side of the screen in the text area labeled Menu Name, enter a name for your menu. In our 
example we have called it Top Menu. 

 

Figure 9.7 Creating a Custom Menu 
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 The next step is to add pages to the top menu. You can either select all of them or selectively identify 
pages that are ready for prime time display on the Internet. The other pages even though they may be 
published will not appear. The pages you selected are added to the right side of the screen below the menu 
name.  

Indenting one or more menu options will make them appear as a fly-out submenu button. 

There are two key steps left.  First we must save the menu that we have just created and then activate it. 
This is nicely illustrated in Figure 9.8 and Figure 9.9.  

If you now view the updated website, you will find the updated menu structure appearing.   

 

 

Figure 9.8 Activating a Custom Menu 

Alternatively, for Step 3, newer versions of WordPress offer a tab called “Manage Locations” where you 
can select the custom menu to activate. See below: 
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Figure 9.9 Activating a Custom Menu through Manage Locations Tab 

One of the nice features of custom menu is that you can create navigation menu buttons not only for pages 
but also external links and your post categories. The links can be associated with your own website or they 
could be hyperlinked to other websites. This is very powerful as you can now have a navigation button 
linking to a web page located elsewhere or a dedicated separate page for an important post category. 

To add a category to the Top Menu, locate the Categories section, check the categories to include in the 
menu, click Add to Menu, and the categories are added to the Top Menu. To add a custom link to the menu, 
locate the Custom Links section and add a URL and a label associated with it and then click Add to Menu.    

 

Figure 9.10 Adding Categories to Custom Menu 
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Figure 9.11 Creating a Custom link and adding to Custom Menu 

 
Lab Exercise 9.2: Creating a Custom Menu 
Create a custom menu for your pages and activate it. 
Add a custom link that goes to an external website e.g. www.yahoo.com and add to your custom menu. 
Add a category from your blog posts to your custom menu. 
(You may delete these test menu items when the lab is complete) 
 
Custom Menu Widget 

The custom menu widget provides the option to place one or more custom menus in the sidebar.   The 
custom menu you create is displayed in an outline format.  Repeat the procedure in Figure 9.7 to create a 
menu. Click “+” and create a new menu. Let us call it “Side Menu”. Add links to the two social media 
categories here. Follow the procedure illustrated in Figure 9.8 and save it. 

You are now going to activate the Custom menu widget and make a reference to the “Side Menu”. See 
Figure 9.12 for an illustration of what we have just accomplished. You will see the side menu on the 
website. 

 

Figure 9.12: Activating the Custom Widget  
 
The Text Widget 

This is a very interesting widget. It allows you to add text or HTML to your sidebar. You can also use it to 
make an obnoxious group of side bar columns vanish. You simply create a text with no content. 



Page | 75  
 

But if you have some HTML embed code put it here. It will do magic!   
e.g. If you want to post a YouTube video here, click on the “Share button” on the YouTube page and copy 
paste the Embed code into the Text widget and “Save”.  

 

Conclusion 
In this chapter we have introduced the topic of themes and widgets. Using dashboard which is your main 
administration panel you select appearance to upload and install new themes manually.  We have illustrated 
how to change templates for individual pages and also how to use several widgets. And finally we have 
covered the important topic of custom menus. 
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Progress Check – Chapter 8-9 
 
 

☐ Can you add a new user? 

☐ Can you change a user’s role? 

☐ Do you know how to change a WordPress theme? 

☐ Do you know how to use widgets? 

☐ Do you know how to use the category widget? 

☐ Do you know how to change Page Attributes and Templates? 

☐ Have you completed Lab Exercise 8.1: Experimenting with User Roles 

☐ Have you completed the Lab Exercise 9.1: Using a widget 

☐ Have you completed the Lab Exercise 9.2: Creating a Custom Menu 
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Chapter 10 - Search Engine Optimization 
Now that you have learned many items that will help you create your WordPress site, you have to ensure 
that the website can be found by the search engines! 

With the help of a website, search is the primary mode to communicate with customers today. Search 
Engine Optimization (SEO) is the process by which you can get a website to rank higher in a Search 
Engine Results Page (SERP). Let us hear what SEO is from Google itself (SEO Starter Guide) what SEO is 
all about: 

Search engine optimization is often about making small modifications to parts of your website. 
When viewed individually, these changes might seem like incremental improvements, but when 
combined with other optimizations, they could have a noticeable impact on your site's user 
experience and performance in organic search results. 

In this chapter you will understand the art and science of SEO. Optimization by itself will not guarantee 
success; the raw content of the website has to be appealing to readers. If the content is appealing and there 
is traffic to your website, even a poorly optimized website will inch upwards in ranking.   In this chapter we 
will further illustrate the value of SEO and we will show you how to optimize a WordPress site by using 
plugins.  

Why SEO? 

Users search for information by entering relevant keywords in a search engine. Search engines collect a 
rich set of data stemming from all such services. Such data reveals predictable human behavior. Less than 
ten percent of the people scroll to the second page to find the information they are seeking. However, the 
introduction of blended search is also affecting the behavior of click-through rates. See comprehensive 
statistics by viewing http://searchengineland.com/organic-click-thru-rates-tumbling-study-97338.  It 
remains very important to fine tune a website in order to gain a higher search rank when readers search for 
information. 

We ask students in our classes how they discover a product or service, and the answer is simple; we find it 
on the web or that “we googled it”!  Increasingly, the web is also the source for solution, you have a 
problem, it is possible that someone had the same problem and has posted a solution to it on the internet. 
But this also communicates a “crisis” there is a large-scale proliferation of web pages in the Internet. So 
how will you be found when every business or every person dead or alive has a website today! The answer 
can be found in this chapter. We describe various ways to optimize your website so that it will rise up 
organically (without paying money).  

For instance, we have already recommended in this book that SEO begins at the birth! Find a domain name 
that is rich in keywords. Then name your business after your domain name!  We also recommended that 
when you design a website you must conduct sufficient keyword analysis ahead of time in order to name 
the files and webpages correctly (i.e, files and pages are rich with keywords).   But keywords must relate to 
the topic and content of the website. Unscrupulous “Black Hat” SEO practices such as using random 
popular words completely unrelated to your site (see Figure 10.1) can result in search engines black listing 
you. 
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© Nyetoons, reproduced with permission. 

Figure 10.1 Using popular keywords for SEO is good practice but they MUST be related to the website. 
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How it Works 
There are two main components to every search engine, whether it is Google or Bing: the crawler and the 
algorithm. 
 
The crawler, also referred to as a spider, or a robot, or simply just a bot, is what goes out on the web and 
explores the web pages. It follows hyperlinks from one page to another and from one web site to another. 
Crawlers will also index pages submitted to it. 
 
The algorithm is a ranking formula that a search engine uses to determine the importance of the page. 
Google's complete algorithm used to rank a page is "top secret". Some of the key components of the 
algorithm are listed in their SEO Starter Guide. The Google search engine formula is updated regularly, for 
example, recently, they announced that websites that load quickly will get a higher rank in their algorithm. 
 
On-Page Optimization 
SEO involves on-page optimization and off-page optimization effort. On-page optimization involves smart 
web page coding using HTML and CSS. Smart coding implies that you first research relevant keywords 
and then program them into your website using HTML.  Such embedding of keywords is done strategically 
at several places in a webpage to facilitate indexing by the search engine crawlers or bots. The SEO Starter 
Guide from Google provides details of various SEO techniques, they are summarized below: 
 

SEO Basics 
• Create unique, accurate page titles 
• Make use of the "description" Meta tag 

Improving Site Structure 
• Improve the structure of your URLs 
• Make your site easier to navigate 

Optimizing Content 
• Offer quality content and services 
• Write better anchor text 
• Optimize your use of images 
• Use heading tags appropriately 

 
In the earlier chapters we emphasized the importance of using keywords and phrases in Meta-tags such as 
header, images and even purchasing a domain name with keywords where possible. Such techniques are all 
on-page SEO optimization. We will explain on-page approaches in this chapter in the next section.  

 
 
What the Search Engine Sees 

While we may see a nice web page with graphics, the search engine sees text, code and content.   

Don’t worry – in the following section explaining what the search engine sees, you will not be expected to 
do any programming in HTML. We will show you how to add the following information using a 
WordPress plugin introduced later in the book. However, an explanation of these very important HTML 
items is critical for SEO purposes as these are what the search engines see and read. 
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Title tag – usually the line that appears on top of the webpage, is a very important HTML tag that is read 
and then indexed by the search engines based on the text that we have provided.  

In our example (Figure 10.2) , the HTML title tag shows “Applied Innovative Marketing Using 
WordPress”. 

 
Figure 10.2:  Use of title tag in HTML. 
 
Note that one way to set the Title tag in WordPress is to go to Dashboard->Settings->General Settings and 
type in the Title in the provided space. WordPress then automatically generates the correct Title tag in 
HTML for you. Now go to your webpage and ensure that you set your Title tag appropriately! 
 
It is important to design your web page in such a way as to make it as easy as possible for the crawler to 
find the page and to index the content by keywords easily. If your web site only has pictures, and no written 
contents, it will not help your ranking.   Or if the picture has “embedded text”, again, the search engine  
might not recognize it. 

Search engine optimization involves optimization of many HTML elements such as: 

• Title tag – Used to communicate to both search engine and the reader what the title of the page is. 
This is displayed in the Search Engine Results Page (SERP). 

• Description (Meta) – This should be about 150 characters. The Meta description tag describes what 
the webpage is about to the reader in the SERP snippet.   

• Content – The first and last sentence of a paragraph is critical for indexing purposes. 
• Links - The internal links should have visible text or anchor text. These should contain key words. 
• Images and Alt Text – Image name, title and Alt attributes should all have keywords. 
• Header tags – The H1 header tag communicates important message about the page just like the Title 

tag.  
• File name used for web page – Keyword rich menu names, file names are valuable for optimization. 

Let us give examples of other important tags above and show how they appear both in HTML and in the 
browser. The following HTML Code was programmed into our website: 
 

<Meta name="description" content="This website is dedicated to the book &quot;Applied 
Innovative Marketing using WordPress  by "Kanabar & Pandit." /> 
 

If you visit: http://www.appliedinnovativemarketing.com/ you will see the information in Figure 10.3 

 
 
Figure 10.3: Displaying Results of the Snippet Due to META Description tag. 
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Description Meta tags are important as the contents you type may appear as snippets for your pages in the 
SERP (SERP = Search Engine Results Page). Sometimes Google, instead of showing the Meta Description, 
alternatively displays any other relevant content from the webpage, if there are other content lines that do a 
good job of matching up with a user's query. 
 
Another Meta tag available is the Meta name= “keywords” tag. Historically, these keywords were indexed 
by search engines. More recently,  due to spamming and misuse of this metatag, search engine algorithms 
may not read or consider them at all. 
Though not visible on the page itself, we however highly recommend to enter them for documentation 
purposes. It reminds us what keywords are being used to optimize the particular page. This is typically 
done using the HTML code shown below: 
 
<Meta name="keywords" content="Innovative Marketing, Word Press, SEO, AD737" />  
 
The list of keywords, best to use 3-5 per page, must be differentiated for each landing page. 
 
Off-Page Optimization 
 
Off-page optimization refers to any effort made to get inbound links, i.e., get links to point to our website 
from popular external web resources.  The logic is indeed simple; if many common websites link to our 
website it implies that our website is valuable! This concept was introduced by Google which introduced a 
metric that quantifies such inbound links. This is called PageRank.  Your PageRank is high if your website 
is relevant on the internet and has valuable content and resources that is valued by others. Examples of off-
page optimization are listed below: 
 

• Creating an outstanding blog that people may want to link.   
• Participating in relevant forums and proactively linking to your website from that forum. 
• Social Bookmarking – link to your site from such sites and from various other social media. 
• Submitting your website URL to maps, yellow pages, superpages, yelp and whatever else is relevant 

for your business.  
• Submitting your website URL to directories. Human editors are typically involved in indexing such 

web directories instead of the Google bots and crawlers:  
• DMOZ 
• Yahoo Directory 
• One Mission 
• Pegasus Directory 

 
Note that some websites have a "nofollow" specification indicating to the search engines that outgoing 
links shouldn’t help the "PageRank" of the hyperlinked site. It’s a way of discouraging spammers from 
abusing social media like Facebook, Twitter, and related websites. 
 
WordPress makes it very simple for the web author to update content on the pages. Creating a blog that has 
fresh articles will attract “eyes” to the content and help draw more visitors to your website. Blogs were 
covered in Chapter 4 and Chapter 5. 
 
WordPress also makes it easy for linking to your social pages as we will learn in Chapter 12. 
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Analyzing SEO for a website: Case Study – Center for International Learning Website  
 
We have included this case study to demonstrate how to approach SEO for a website. We recommend you 
visit http://www.omancenter.org to look at the website as well. 
 
The Center for International Learning (CIL) is a joint American-Omani academic institution that provides 
young people from all over the world with the learning experiences needed to become global citizens. CIL 
offers Arabic language and study abroad programs, giving students from various nations an entry into 
Omani culture, history and economic development. Comprised of American and Omani faculty, the Center 
facilitates experiential education, cultural exchange and comparative studies to promote common interests 
and explore the shared aspirations of people from different cultures. Study in Oman exposes students to the 
life and traditions of an ancient desert culture undergoing rapid modernization. As an international institute, 
CIL’s primary student clientele are from English-speaking countries. Students at the Center examine 
Oman’s Renaissance of rapid development that has moved Oman into the top spot on the United Nations 
development chart, and also explores how this ancient culture seeks to maintain its deeply-rooted tribal 
traditions. 
  
In 2011, the Oman Center sought greater traffic in an attempt to improve its exposure and contacted the 
authors about concerns they had with visibility on search engines. This case study describes the 
investigation and subsequent success with SEO. 
 

 
Figure 10.4: OmanCenter.Org (reproduced with permission). 
 
 
 
The center provided the analysis team with a list of keywords to assess the performance of the website for 
search popularity, relevance, and completion. It seemed the initial analysis of the Oman website was that 
their keywords were the first hurdle. To begin with, the team identified what their primary search interest 
was. Note that this is a key step that should be done for your websites as well. We recommend using 
Google AdWords Keyword Planner and other available tools on the web for this critical step. 
 
Oman Center was interested in showing up for searches dealing with keywords “Study Arabic in Oman” 
and its various variants.  The team also did visual investigation of source code and used tools such as 
Screaming Frog and Xenu to find out problems with the website.  It revealed serious SEO issues. 
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First the domain name itself was not optimized.  Center for International Learning purchased a domain 
called OmanCenter.org but none of the keywords of interest are in the domain name especially the 
keywords “Study Arabic Oman”.  Upon further investigation the team summarized the following SEO 
issues: 
 

• Created unique, accurate page titles? No – They all had the same phrase Center for International 
Learning (CIL). (See Figure 10.4 which shows landing pages and titles.) 

• Made use of the "description" Meta tag: No. The tag did not exist. 
• Structure of URLs: They were not optimized with the exception of the following keywords  – 

“study abroad”, “study tours”, “program course” and “intensive cultural study”.  
• Site easier to navigate: Yes, a well-designed website. 
• Offer quality content: Good website some good content. The first sentence and last sentence was 

not rich with keywords.  Opportunity for optimization. 
• Anchor text: Some anchor text had keywords. 
• Optimized use of images: No (see Figure 10.5). No keywords existed on any image. 
• Use heading tags appropriately: No. The header tags were missing, 

 

 
Figure 10.5: Landing Page Analysis – All Title Tags had the same Keywords. 
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Figure 10.6: All Images had Generic Names – No Keywords Were Found. 
 
The team took it as a challenge to optimize the website and also investigated other in-page optimization 
issues. 
A free publicly available tool the Google keyword tool was used to research keywords. The team then 
documented the unique keywords, distinct title tags, narrated Meta Descriptions, and identified images with 
keywords.  
 
Note from authors: The next section demonstrates how the team used Keyword Tool for researching 
keywords. However, since this tool’s interface has been changed by Google and now is known as Google 
Keyword Planner, we recommend that you use the approach covered by your instructor in class for this part 
of your research. For academic purposes, we continue to show you how in this case the team followed 
through with their research logically and systematically. The basic methodology of the research remains 
true with the new tool as well though there may be some interface differences. 
 
We also include from Google Support a link to a more updated video about Google Keyword Planner. 
Reference: http://support.google.com/AdWords/bin/answer.py?hl=en&answer=2472679) 

 

Keyword Research Using Google Keyword Tool 
For this project, the team used Google’s free application, the Keyword Tool.  This free software application 
tool is used by webmasters to research and find new keywords.  How did it work? The user typed in a word 
or phrase, or website name into the keyword tool (see Figure 10.7) and it showed you similar keywords 
along with a count of how often each word was searched.  The competition column showed words 
advertisers think had most value. 
 
While it is important to have keywords, the best type of keyword or phrase is one that is popular and 
relevant but has little competition. This means, you want a search term to be commonly typed into the 
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search engine by users but also relevant to the content of your mission. The trick is to find keywords that 
seldom appears on existing websites.   
 
. 

 
Figure 10.7: Keyword Tool 
 
  
It is possible to enter competitor information as well to research keywords. By entering the URL of a 
competitor, it was possible to see optimized keywords stemming from their website. 

 

Default columns 

When using the Keyword Tool to get keyword and ad group ideas, it was possible to see results in a table 
that included statistics. 

• Competition: The number of advertisers worldwide bidding on each keyword relative to all 
keywords across Google.  

• Global Monthly Searches: The approximate 12-month average of the number of searches on 
Google for each keyword in all locations, languages, devices, and keyword match types. 
This statistic includes traffic in all countries and languages.   

• Local Monthly Searches: The approximate 12-month average of the number of searches on 
Google for each keyword in the locations, languages, and devices that you selected.  
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Figure 10.8: Seeing Competitors Landing Page and Ads 
 
By reviewing the results, though not completely accurate, allowed one to get a feel for “some keywords” 
that your competitor had optimized.  See Figure 10.8. 
 
Once the keywords were examined, they were downloaded to a spreadsheet. The team used the following 
format: Keyword, Search popularity, relevance, competition and landing page. 
 

Keyword(s)	  
Search	  
Popularity	   Relevance	   Competition	   Landing	  Page	  
	  	  

Top	  Keywords	  

	  Study	  abroad	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	   	  550,000	   	  Good	   	  Medium	   http://omancenter.org/studyabr
oad_cil.html	  

	  Study	  Arabic	  in	  Oman	  (or	  
Muscat,	  or	  Gulf)	  

	  36	  -‐	  (<10)	  -‐	  
0	   	  Poor	   	  Low	   	  http://omancenter.org/arabic_p

rograms.html	  

	  	  Arabic	  language	  in	  Oman	  
(or	  Muscat,	  or	  Gulf)	   	  None	   	  Very	  Poor	   None	   http://omancenter.org/arabic_pr

ograms.html	  

	  Learn	  Arabic	   	  3	  -‐	  100	   	  Fair	   Medium	   http://omancenter.org/arabic_pr
ograms.html	  
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Schools	  in	  Oman	  (or	  
Muscat,	  or	  Gulf)	  

	  720-‐390-‐
8,100	   	  Fair	   	  Low	   http://omancenter.org/about_cil

.html	  

	  Middle	  Eastern	  Studies	  
(Oman)	   	  12,100	  -‐	  0	   	  Fair	   Low	   http://omancenter.org/programs

_cil.html	  

	  International	  education	  
(Oman,	  Muscat,	  or	  Gulf)	  

	  135,000	  
(none)	   	  Good	   Low	   	  http://omancenter.org/welcome

_cil.html	  

	  Tours	  in	  Oman	  (or	  Muscat	  
or	  Gulf)	  

	  1,000	  –	  91	  –	  
0	   	  Fair	   Medium	  	   	  http://omancenter.org/excursio

ns_experience.html	  

	  Customized	  programs	  in	  
Oman	  (or	  Gulf)	   	  0	   	  Very	  Poor	   None	   	  http://omancenter.org/studytou

rs_cil.html	  

	  Cultural	  immersion	  in	  
(Oman,	  Gulf	  or	  Middle	  East)	  

	  1,600	  (0-‐0-‐
0)	   	  Poor	   Low	  (none)	   	  http://omancenter.org/studyabroa

d_cil.html	  

	  Certificate	  programs	  in	  
(Oman,	  Muscat	  or	  Middle	  
East,	  Gulf)	  

	  201,000	  
(0,0,0,0)	   	  Fair	   High	  (none)	   	  http://omancenter.org/certificat

e_programs_cil.html	  

 

Note: column settings was clicked to display EXTRACTED FROM WEBPAGE option to provide 
intelligence about the source of the keywords 

 

Optimization of the Case Study Website 
With the initial keyword research done, unique Meta descriptions were created for all pages. Some of them 
are shown below for the landing pages. 
 
Meta Description: The Center for International Learning, based in Muscat, Oman, offers study abroad, 
intensive Arabic language instruction, study tours and professional development training, in affiliation with 
US, UK and European universities. CIL provides students from a variety of nations and backgrounds with 
the learning experiences needed to become world citizens. 
Keywords: center for international learning, cil, study arabic, study abroad, international education, oman 
center, study arabic oman, study arabic middle east, summer arabic, intensive arabic, study abroad 
program, study abroad middle east, study abroad oman, study abroad programs, semester abroad middle 
east, semester abroad oman, study abroad scholarships, college study abroad, summer study abroad, 
intermediate arabic, advanced arabic, beginning arabic, study arabic muscat, study tours in oman, 
excursions in oman, professional development in oman, leadership development in oman, customized 
programs in oman, middle eastern studies oman, cultural immersion in oman 
 
http://omancenter.org/about_cil.html: 
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 Meta Description: The Center for International Learning is an international higher education institution 
based in Muscat, Oman and administered as a joint American-Omani academic program.  
Keywords: center for international learning, cil, study arabic, study abroad, leadership development 
training in oman, international education in oman 
 
http://omancenter.org/programs_cil.html: 
Meta Description: The Center for International Learning (CIL) hosts students each year, at the 
undergraduate and graduate levels, and beyond. Programs offered include study abroad semesters, Arabic 
language and culture, study tours, and professional certificate programs. 
Keywords: study abroad, arabic language, arab culture, study tours, professional certificate program, 
professional development program, human capacity building 
 
http://omancenter.org/studyabroad_cil.html 
Meta Description: Oman: Managing Modernity, Translating Traditions, our semester-long study abroad 
program, examines the Renaissance of rapid development that has moved Oman into the top spot on the 
world development chart, and also explores how this ancient culture seeks to maintain its deeply-rooted 
tribal traditions. 
Keywords: center for international learning, cil, oman, study abroad, muscat, spring semester, fall 
semester, intensive arabic 
 
Implementing Other Best Practices 
In the homepage http://omancenter.com  the team added “Study Arabic language” generously in TITLE, 
and Meta Description. The following words were added generously; 
• Arabic language school 
• Study abroad Arabic 
• Study abroad Arabic language in Oman 
• Learn Arabic language in Oman 
• Arabic language courses in school 
• Arabic courses in language school 
 
There was only one page with the header tag http://omancenter.org/studyabroad_cil_program_detail.html   
Which had the syntax       <h1 class="heading"> SEMINAR  COURSE </h1> 
The programmers were asked to add more header tags. 
 
 
A page http://omancenter.org/trustees_cil.html said “under construction” – this was fixed. It is quite 
possible that a crawler might ignore indexing such pages especially if it has little content. 
  
Images and links were optimized using best practices, especially after reviewing the then current Google 
webmaster guidelines.  
 
Authors Note: We strongly recommend that each student review the latest published Google webmaster 
guidelines for Best Practices found in the following link:  
http://support.google.com/webmasters/bin/answer.py?hl=en&answer=35769 
 
The following updates were made: 
 

1. Made the OmanCenter site with a clear hierarchy and optimized text links. Every page is reachable 
from at least one static text link. 
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2. Kept the links on any given page to a reasonable number. 
3. Created information-rich landing pages that clearly and accurately described the content. 
4. Narrowed down all the words that customers would type to find Oman Center’s webpages. The list 

is shown in the table below. Then we made sure that the site actually includes those words within it. 
5. The team used text instead of images to display important names, content, or links. (Search engines 

don’t recognize text contained in images.) Title tags and "ALT" attributes were optmized using 
descriptive text rich in keywords. 

6. Make sure that your <title> elements and ALT attributes are descriptive and accurate. 
7. Check for broken links. We found links such as http://travel.state.gov/travel/oman.html  broken and 

they were fixed. 
8. No dynamic pages were involved and the page URLs were optmized with more keywords. 
9. Google Webmaster was used to configure the site and the results were submitted to Google at 

http://www.google.com/submityourcontent/. 
10. Submitted a xml sitemap using Google Webmaster Tools. Such a sitemap  is used by the crawler to 

index all webpages. 
 
 

Keywords 
Cil Oman Center 
Center For International Learning Study Arabic in Oman 
Study Abroad Oman International Education In Oman 
International Learning Oman Study Arabic Middle East 
Study Arabic Muscat Learn Arabic in Oman 
Arabic Classes Study Abroad 
Schools In Muscat Schools In Middle East 
Middle Eastern Studies Global Education International 

Education 
Study Tours In Oman Excursions in Oman 
Intensive Arabic In Oman ALIM  
Arabic Language In Muscat Alam 
SALAM, Summer Arabic 
Language and Media,  

Arabic Language Certificate Program 

Al Kitaab Fii Taalum Al-Arabiya Human Capacity Development 
Economic Development Study Arabic 
Study Arabic Abroad Study Arabic Middle East 
Study Arabic Oman Center Learn Arabic Abroad 
Intermediate Arabic Advanced Arabic 
International Arabic Study Arabic Oman 
Arabic Programs Arabic Language Course 
Arabic Language Program Arabic Language Oman 
Arabic Language Middle East Summer Arabic 
Intensive Arabic Year-Long Arabic 
Semester Abroad Middle East Study Abroad Middle East 
Study Abroad Oman Study Abroad Programs 
Figure 10.9: Keywords Identified by Sponsor with Help of Keyword Tool 
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Inbound Links 
	  
CIL generated inbound links to the Center's website by posting comments that included CIL's URL on 
blogs and Facebook pages related to Arabic language programs, Oman travel and international education in 
Oman. One helpful step was to set up a "Google alert" for the words/phrases:  
"study abroad Oman", "Arabic language program", "Middle East Studies"  
and "Oman center", which provided links to new and related information/sites/programs on which to post 
comments. In addition, they contacted partner universities to request inbound links to CIL's website on their 
university's website (study abroad/global education section). 
  
Case Study Conclusion 
A week after optimization, the website started appearing on the Google search for various keyword 
searches. The sponsors were delighted.  New students were asked how they discover the Oman Center and 
they clearly indicated through the search engine! The sponsors were happy and so was the team. This is one 
of the thrills of SEO. It brings a lot of joy when the results show some magic. 

On a related note the sponsor purchased omancenter.net but sadly omancenter.com is being sold at a high 
price. Type omancenter.com to see the sale price! Instead of $15, a typical price, a company that has rights 
to the domain name was asking $2195 in early 2013. If a competing business buys the domain name, 
omancenter.org business might get hurt! 

Using a SEO plugin 

In the next chapter on plugins, we demonstrate a key plugin which shows you how to configure your 
WordPress website for SEO items using a SEO plugin. The SEO plugin will do the entire HTML SEO 
coding for you by inserting keywords in the TITLE and HEAD tags and more! 

However, before you can use this plugin, you must complete your research of keywords using tools like 
Google AdWords Planner. This tool will help you to identify all keywords relevant to your website. After 
you group them by landing pages you are ready to leverage the SEO plugin. You will need to associate 
each of your researched keywords to your identified landing webpages after you activate the plugin as 
shown in the next chapter. 
 
Using the Google AdWords Keyword Planner Tool for research 
 
Google AdWords is a free tool provided by Google to set up paid advertising. But at this stage we are not 
quite ready for setting up paid advertising for our website. All we want really is to do some thorough 
keyword research. The Google AdWords website provides access to a free keyword planner tool that 
accesses data collected by Google on search terms used by users on the web. However, when you first set 
up a new account, the AdWords website requests a credit card to put into the user account billing 
information. To avoid this, follow the following steps as a workaround. This workaround was submitted by 
a user – the solution found in a user community at the following link (see bottom of second page) 
 
 https://www.en.AdWords-community.com/t5/Basics-for-New-Advertisers/I-CANNOT-access-keyword-
planner-either/td-p/356564/page/2 
 
Note: Such workarounds are time sensitive. They worked in late 2014. 
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Workaround solution for accessing Keyword Planner tool without filling out credit card information 
 
 Clear out your cookies / cache / history in your browser  

• go to the google keyword planner home page (where it says get started)  
https://AdWords.google.com/KeywordPlanner	  
 

• On top right of this page, click on create account  
• on next page, enter the EMAIL ADDRESS YOU ALREADY HAVE AND WOULD LIKE TO 

USE  
• UNCHECK THE WIZARD AS SHOWN IN THE IMAGES BELOW.  (IMPORTANT STEP) 
• make sure time zone and currency are correct  
• you will then go to where it asks you to sign in  
• enter your email password  
• untick keep me signed in  

 
	  

 
The Keyword Planner tool can be accessed from the Top menu: Tools>Keyword Planner 
You will initiate the tool with entering a few key phrases before it takes you to the main research screen. 
Follow your class instruction and the keyword planner tool instruction guides to learn more on how to use 
this tool. 
We recommend that when you reach the main keyword research screen in this tool, you select the Keyword 
ideas tab. 
 
 
Changing Privacy Settings 

Two years ago, we had a practitioner who cried, “No matter what we try, we are unable to show up on 
search engines, please help us!” In this case a quick guess was that the website was blocking search engines 
from indexing the web pages. That turned out to be true. The instructions to search engines were “No 
Index” “Don’t Enter!”. When we fixed it all was well. 
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You may notice a privacy setting in WordPress that indicates that your website is blocked from indexing by 
search engines as well. You should change that if you want your website to be indexed by search engines. 
To change the search engine visibility, go to the dashboard, select Reading, and uncheck the checkbox that 
says “Discourage Search Engines from Indexing the Site”. You should be all set now.  It may be a matter of 
days but soon various search engines will visit your domain name and index your website. 

 

 

Figure 10.10: Changing the Privacy Settings 
 
Advanced Users: To correctly direct the robots to visit your website, WordPress creates a default virtual 
robots.txt file and places this in your site root directory. For most users we recommend you let WordPress 
create the default. However, if you prefer to place your own robots.txt file in the root directory, please be 
aware that it will over-ride the virtual version. 
 
Submit your URL to Google 
This step should be done after you have configured the All-in-one SEO plugin shown in the next chapter 
and of course, after you have developed keyword-rich content for your pages. 
Once you are ready with your pages, submit the URL of your website to Google.  The URL is displayed 
below. Once you hit submit you will get the message….that your request has been received and your 
request will be processed shortly.  
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Fig 10.11: Google webmaster confirmation screen 
 
Conclusion 
A good website can convert prospects into customers only if it can be found to begin with. You can have 
the best product in the world in a smashing website, but if it cannot be found, it does not help. In this 
chapter we have covered the topic of SEO research and illustrated the importance of identifying relevant 
keywords for each of your landing pages. 
 
Quality guidelines from Google provide a nice conclusion to this chapter.  
http://support.google.com/webmasters/bin/answer.py?hl=en&answer=35769) 
  

• Make pages primarily for users, not for search engines. 
• Don't deceive your users. 
• Avoid tricks intended to improve search engine rankings. A good rule of thumb is whether you'd 

feel comfortable explaining what you've done to a website that competes with you, or to a Google 
employee. Another useful test is to ask, "Does this help my users? Would I do this if search engines 
didn't exist?" 

• Think about what makes your website unique, valuable, or engaging. Make your website stand out 
from others in your field. 
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Chapter 11 - Useful Plugins 
If you research the definition of plugins in www.WordPress.org, you will read that a WordPress Plugin is 
defined as a program or a set of one or more functions written in the PHP scripting language and that it 
adds features or services to your WordPress website. Plugins can be seamlessly integrated with WordPress 
site following simple instructions specific to each plugin.  

Wishing that your WordPress website had some “power” or new or modified functionality? The first thing 
to do is to search various WordPress Plugin repositories and sources to see if someone has already created a 
WordPress Plugin that suits your needs.  

We will address some key functionality on configuring your WordPress website using some useful plugins 
such as Akismet, All-in-one-SEO plugin, Contact Form 7 and NextGEN gallery (used to display photos). 

Preventing Spam with Akismet – a “must-have” plugin!! 
This plugin is automatically installed by WordPress but is not activated. You must activate it following 
certain steps. 
 
About Akismet: Unscrupulous people on the internet will try to post comments with a link into your 
website comments. This kind of spamming is done automatically using computer scripts. Akismet hosts of 
WordPress.com claims that 83% of all comments made are spam.  Some shady characters are trying to 
harvest a link from your website for search engine optimization purposes or for hacking purposes.   
 
Activating Akismet: Your blog or website site comes with a plugin called Akismet preinstalled.  You will 
need to activate this plugin. See Figure 11.1. After activation, you will need to sign up and get a key. 
 

 
Figure 11.1: Activating the Akismet plugin. 
 
Once you follow the instructions for activation, you will receive an email with instructions similar to those 
shown below:  

 
Thanks for choosing Akismet. 
 
Your Akismet API key is: 1214d336etcxxxx 
 
Your username for Akismet and WordPress.com is:xxxxxxx 
 
Your password for Akismet and WordPress.com is: xxxxxxxxx 
 
If you have any questions or concerns about your Akismet 
subscription, don't hesitate to ask: 
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http://akismet.com/contact/ 
 
To activate Akismet in recent versions of WordPress: 
 
1. Go to the Plugins tab of your WordPress wp-admin dashboard. 
 
2. Find the Akismet plugin. Click the Activate link if it's not already active. 
 
3. Go to the Plugins / Akismet Configuration tab. 
 
4. Enter your API key 1214d336etcxxxx in the box. 
 
5. Click the Update Options button. 
 
  

Now you are ready to go back to your website and activate the plugin. 

 
Figure 11.2: Activating the Plugin. 
 
When you see a screen with the message, “Akismet is working correctly” you are all set. You will also see 
a message such as shown in Figure 11.3. 



Page | 96  
 

 
Figure 11.3: Message that Akismet servers are working correctly. 
 
Within 24 hours you will see the magic of Akismet at work. In the WordPress dashboard you will see 
statistical data describing how many spam messages were blocked by Akismet. You can purge them after 
you review them if you wish.  
 

 

All-in-One-SEO Plugin 

We recommend using the All in One SEO Plugin for SEO authored by Michael Torbert. This is a very 
popular plugin. It does the entire HTML SEO coding for you by inserting keywords in the TITLE and 
HEAD tags and more! 

However, before you can use this plugin, please ensure that your keyword research is complete and you 
have grouped them by landing pages. You will associate each of the keywords to your identified landing 
webpages after you activate the plugin. 
 
 In the Dashboard click Add New plugin  
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Figure 11.4: Plugin menu 
 
Search for the All in One SEO Plugin. There are many SEO plugins. Make sure you have the one which 
says “by Michael Torbert of Semper Fi Web Design”.  
 
You will notice that it is very popular plugin and has many downloads associated with it.  
After you download and activate it, you will note that when you add a new page to your website using the 
left bar of your WordPress Dashboard, your interface for ADD NEW PAGE has changed. 
 
First you must activate the plugin.  See the example below. 

  
Figure 11.5: All-in-one SEO enabling and Home page fields 
 
Use your keyword research done earlier here. By selecting and editing each page and scrolling down to the 
All-in-one SEO fields as shown below in Figure 11.6 ,  insert Title, Description, and Keywords for each 
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web page, and publish it again. We reiterate here that you should also use content that is rich in keywords, 
all over the webpage itself using the editor. Now add your description that is rich in keywords, and yet easy 
to read. Don’t forget to save and republish your webpages each time once again.  
 

 
Figure 11.6: Fields of the All-in-one SEO for each page should be filled with relevant information – Title, Description, 
Keywords  
 
When you select Pages from the Dashboard, you can get a summary of all the key SEO fields for all your 
pages. Make sure you review these as needed and that they match your entries. 
 
Before we end this plugin section, make sure that you do a last check that the code for this plugin was 
correctly installed and inserted. The way to do this is as follows.  
From your web browser while on a specific web site page, view the Page Source. Search the page using 
Ctrl-F for the word Michael Torbert. 
You should see HTML code inserted for the plugin and HTML code that has Meta description and Meta 
keywords content that you just inserted: 
e.g. 

 

Figure 11.7: HTML code inserted into your webpage by the All-in-one SEO plugin 
 
Contact Form Plugin 
A Contact Form is common in most websites. It provides an opportunity in a convenient manner to solicit 
feedback from visitors to your site. There are several contact form plugins in the market place. Some are 
incredibly polished. As expected such plugins are not free and you may have to pay to acquire such 
plugins.  
 
In this tutorial we will show you a simple but very popular plugin called Contact Form 7 authored by 
Takayuki Miyoshi. You configure the plugin with a couple of text boxes and provide your email; when a 
visitor completes the Contact Us form you will get an email with the data from your website visitor.  
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A unique advantage with using forms is that you don’t publicly display your email address. It is embedded 
in the form. Setting up a Contact Form requires you to download the Contact Form plugin. In the 
WordPress dashboard go to Plugins menu option and click Add New. Search for Contact Form 7.  
 
There are many different Plugins to choose from, make sure you select the correct Contact Form 7 only. 
The Figure 11.8 shows you that it is version 3.3.3 at the moment. 
 

 
 
Figure 11.8: Selecting and installing the Contact Form 7 Plugin. 
 
Clicking Install Now will let you download and install the Plugin. Activate the plugin once it has installed 
and it will appear in your list of Installed Plugins. Once you have installed the Plug-in, a new menu option 
appears in the dashboard called “Contact”. 

 
 
Figure 11.9: Installed Contact Form 7 plugin with a New Menu Option Called Contact. 
 
Click on Contact and it will take you to a configuration page to edit the properties and settings of the form. 
Required fields such as Name and Email are indicated with the label “required” in brackets as shown. This 
is shown in Figure 11.10.   
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Figure 11.10: Configuring Contact Form 7 plugin where you can edit the form the visitor will see 
 
The plugin also lets you customize how you would want to receive the message once a user fills out your 
form. Scroll down the configuration page to edit the email and message settings. 

 
 
Figure 11.11 Contact 7 configuration screen where you must put your email address in 
 
Once you have configured the form, click Save, and copy the Contact Form 7 short cut code (See figure 
11.10. The short code is the line highlighted in brown). You will paste this shortcut code in a new page 
called Contact Us as shown in Figure 11.12. 
 



Page | 101  
 

 
Figure 11.12: Inserting the Contact Form 7 short cut code. 
 
Once you save the form and publish it, the form would appear on your webpage as shown in the Figure 
11.13. 
 

 
 
Figure 11.13: Contact 7 Form as it appears on your website 
 
NextGEN Gallery 
While the WordPress image gallery has improved dramatically in the recent releases, it is still limited. You 
may want to consider exploring WordPress gallery plugin or the NextGEN Gallery plugin by Photocrati. 
The latter is one of the most popular WordPress plugins at the time of writing with more than six million 
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downloads.  According to Photocrati, this plugin provides code that can upload and manage galleries of 
images, along with the ability to do batch upload, add/delete/rearrange/sort images, edit thumbnails, group 
galleries into albums, and supports two front-end display styles --slideshows and thumbnail gallery. Both 
these displays come with a wide array of options for controlling size, style, timing, transitions, and more. 
 

 
Figure 11.14: Inserting the NextGEN Gallery 
 
 
Let us look at how the dashboard would appear after it has been configured. A gallery menu option appears 
and when you expand it you will see submenus such as add gallery, manage gallery and tags. 

 
 
Figure 11.15: Settings Sub-menu for NextGEN Gallery plugin 
 
 
First create a gallery called NextGEN using the menu option called Add Gallery/Images 
 
Then upload pictures into your NextGEN gallery using the same menu option. See Figure 11.16. 
 



Page | 103  
 

 
Figure 11.16: Uploading Images from a Gallery 
 
To add the Gallery to your pages, a quick way is to open the page. You will see a new icon appear in the 
page formatting menu. See Figure 11.17 below. 
 

 
Figure 11.17: NextGen icon appearing in your editor 
 
Clicking on this will provide you with options to set the desired gallery to show on the page. 
 
Social Media plugin 
 
There are many social media plugins that can be installed which provide different functionality depending 
on what you, the website designer/author, is looking to provide to your visitor.  
The first step for this is to create the relevant social media pages that you desire to link to. We have thus 
deferred explaining the Social media plugin to the next Chapter. 
 
 
 
WordPress Backup 
A low tech approach to back up your WordPress website is to use the Tools menus and click Export. This 
preserves your posts and pages. However, you must investigate more fully functional database back plugins 
such as WP-DB-Backup at the earliest. This plugin backs up your entire WordPress database and 
customizations like theme and plugin settings.  EZPZ One click Backup provides you insurance from 
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disaster. If your website is sub-hosted, WordPress itself allows for an auto backup but you must send a 
reminder email to the person who is hosting your website so that they can initiate the backup. 
 
Conclusion 
 
In this chapter we have introduced WordPress plugins that can be used to extend functionality. 
We explained many popular plugins, including a very important plugin called Akismet that comes installed 
with WordPress and prevents spam from encroaching in your blog posts. For SEO we demonstrated how to 
set up the All-in-One-SEO plugin. We also discussed another popular plugin called Contact form 7. For 
users who would like to better manage their images, we introduced the NextGEN Gallery.  
 
There are many plugins available. You should research and install reliable plugins only. These are usually 
indicated by their popularity and comments. Also – make sure that any plugin you select and install is 
compatible with your WordPress version. Be sure to check out Appendix A and B for more on plugins! 
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Chapter 12 - Social Media 

As part of your marketing strategy, you may have already chosen to create and develop social media pages 
for your business. The most popular ones to create would be Facebook pages, Twitter pages and Google+ 
pages. But how do you link these to your WordPress website? 

In this chapter we show you how to promote your website and blogs using social media. We will show you 
how to configure these popular tools by using WordPress plugins as well as by creating badges. There are 
many other popular social media networks like LinkedIn, Pinterest, and Digg. These all have WordPress 
plugins and you may want to investigate them after you have understood how to configure Facebook and 
Twitter. For an example of how websites can successfully leverage social media on their websites, we 
recommend you visit http://www.omancenter.org to observe their use of Twitter and Facebook links. 

At this time you should have a Facebook page and a Twitter page created. If you do not have these, please 
pause and create the pages for your business. 

Promoting your business 

There are multiple ways you can promote your business and create a social experience.  

Some of these are 

• Provide a button from your website to direct visitor to your Facebook and Twitter pages where 
messages are more personalized. 

• Provide link from your website for user to add a comment to their Facebook pages that could help 
promote your website 

• Share or Like your web page. 
• Provide a Facebook or Twitter badge to affiliate websites to direct them to your social media page 

or website. 

Depending on the plugin you select, it will offer you different functionality. You must determine your 
strategy and choose the appropriate plugins and settings. 

For example the following plugins offer slightly different functionality. We recommend you install them 
and experiment as needed. Ofcourse, you are free to search other social media plugins as well. 

• Sociable by Blogplay – allows visitor to leave a comment / tweet on their social media pages 
• Floating Social Media icon by Acurax - allows visitors to link to your social media pages. 

Sociable by BlogPlay 

This plugin allows your visitor to easily comment or tweet on your website. Please view the training video 
by clicking on the link below: 

 Training video for Sociable plugin 
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https://www.YouTube.com/watch?v=T_Hb8VbtiMg&feature=youtu.be 
 
Floating Social Media icon by Acurax 
 
This plugin puts social media buttons on your website that can be linked back to your social media pages. 
Watch the plugin video tour at 
https://WordPress.org/plugins/floating-social-media-icon/ 
 
 
Badge Buttons 
A badge provides you with an opportunity to promote your social media pages by allowing your website 
and other websites to link back to your social media site. By sharing your badge “code” you can request 
other websites to display your badge on their pages as a possible affiliate, partner or recommended site. 
You can also prominently display a badge with a logo on your own website instead of the very generic 
icons one usually finds. A click on the badge will direct your audience to your social media business page. 
 
Creating a Facebook Badge 
  

1. Log into your Facebook page…and type: http://www.Facebook.com/badges/profile.php (personal) 
or http://www.Facebook.com/badges/pages.php (business) to access your available Facebook 
badges.  

2. We demonstrate the personal badge below in Figure 12.1 

 
Figure 12.1: Facebook badge code for your WordPress page 
 

3. Insert the code in WORDPRESS page in HTML mode. 
<!-- Facebook Badge START --><a href="http://www.Facebook.com/people/Vijay-
Kanabar/100000974090683" target="_TOP"  
etc etc 
Badge</a><!-- Facebook Badge END --> 

4. Publish your page. You will see your badge. 
5. When people click on it they will visit your Facebook profile page or your business page depending 

on which badge you have inserted.  
 
Lab exercise 12.1: Facebook badge 
Create a Facebook Badge for your business page and insert into your website. 
 
Creating a Twitter Badge 
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This is a simple two-step process: 

1) Find a button; insert the button using the ADD MEDIA menu option in your webpage. 

   

(Note: You can find images using Google Images. Upload the image to your website and insert into the 
page where you want the Twitter badge to appear.) 

  

2) Next step– select the Twitter button you just inserted and type the URL for your website—for example: 
http://www.twitter.com/ad737 is the link associated with the above twitter image. See the images below for 
instructions: 

 

Insert the URL of your Twitter Site 

 

 Publish your page.  You have now created a badge. Viewers will be able to click on it and visit your twitter 
page. See example at: http://www.ad737.com/milestones/social-media/tweeter-plugins/ 
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Click on the TWITTER button and it will serve up the Twitter website for AD737. 

 Additional Twitter Buttons 

There are other interesting buttons that can link your website or page to your Twitter account. 
Browse to the URL shown below: 
https://about.twitter.com/resources/buttons#tweet  (or Google for Twitter button or Twitter badge) for 
instructions. 
 
For example select Share a Link.  
 
Select the appropriate settings on the left side by clicking on an appropriate button until you like the final 
custom created button. 
When you are done click “Finish and Grab” code.  
 
Copy and paste this code into your page in the text window. 
 
Twitter 
Inserting a Twitter Feed to your website. 
Checkout the plugin Rotating Tweets. This allows your latest tweets to display on your website. 
 
 
Two-way linking 
It is very important that you link to your social media pages from your website but you must also provide 
ways to link back from your social media pages to your website. Do ensure that your URL is prominently 
posted on your Facebook business page and your Twitter page to direct traffic back to your website if 
needed. 

 
Conclusion 
 
Linking to your social media pages and promoting your business in various ways is becoming critical to a 
solid marketing strategy. Increasingly, businesses are now using the social media platform to sell products, 
distribute instant coupons, and promote special events. Be sure to provide social media link icons or badges 
on your website pages. Share badges with related businesses to boost your PageRank by establishing your 
link worthiness!  
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Progress Check – Chapter 10-12 
 
 

☐ Have you used the Keyword Planner to do keyword research? 

☐ Have you identified unique keywords and descriptions for each webpage on your website? 

☐ Have you installed the plug-in Akismet and confirmed that it is working successfully? 

☐ Have you installed the All-in-One-SEO successfully and filled in the information for each page? 

☐ Have you installed the Contact form 7 successfully? 

☐ Have you installed a Social Media plugin successfully and linked to your social media pages? 

☐ Have you inserted a link back to your website from your social media pages? 

☐ Have you set the Privacy settings for your website so that search engines can index your site? 

☐ Have you submitted your URL to Google webmaster? 

☐ Have you completed the Lab exercise 12.1: Facebook badge 
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Chapter 13 - Email Marketing 

Emails can be inbound or outbound. We will focus our email marketing chapter on outbound marketing 
efforts. Please visit http://www.MailChimp.com to sign up for a FREE account and then follow their 
training videos as well as your class instructions to create a newsletter. As an example, we recommend that 
you visit http://www.omancenter.org to see how a MailChimp newsletter can be show-cased on your 
website. 

A newsletter mailing is successful if you have a good distribution LIST of folks who are likely to be 
interested in your business, your product and what your website has to offer!   When visitors come to your 
website, they have already shown an interest in you. This is an ideal time to capture their names, email 
addresses and any other information of interest to you, so that we can continue to spark their interest even 
after they have left.  

In this chapter we show you how to configure your WordPress website using the MailChimp plugin so that 
visitors can sign up on your WordPress website for your newsletter. We will show you how to put the 
MailChimp plugin HTML code into WordPress that will then create a form for visitors to enter information 
into. The nice thing about the MailChimp form is that it puts the data into your LIST (i.e. database table) 
automatically. The next time you send out a Newsletter, all the people who subscribed to your newsletter in 
the form will receive it. As part of the MailChimp plugin configuration, we recommend that you use the 
“double OPT-IN” setting. 

Note for Advanced Users: The next module we will cover is Google Analytics. We recommend that before 
you send out your first newsletter you skip a little ahead and set up your Google Analytics account as soon 
as possible and link your MailChimp account to it.  This way, with your first newsletter campaign soon 
underway, you can capture the data in Google Analytics in addition to the built-in MailChimp available 
reporting. In the Google Analytics chapter, for now just focus on setting up a Google Analytics account, 
linking MailChimp with Google Analytics, and get started with your MailChimp newsletter campaign. 

First we must identify and provide a place on our website where we would like users to enter information 
so that we subscribe them to our newsletter.   For demonstration purposes, let us say we create a new 
webpage with WordPress called NEWSLETTER.  

Now sign-in to your Mail Chimp account. 
 

 
Fig 13.1 MailChimp Dashboard 
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Use guidance from your class instruction and the MailChimp starter guide at 
http://kb.MailChimp.com/accounts/account-setup/getting-started-with-MailChimp to complete the 
following steps. 
 

• Create a list 
• Create a campaign 
• Create a newsletter 

 

Your next step is to create a signup form. Select Lists from the left sidebar in the main Dashboard. You 
should see all the lists created so far. Select the one you would like to use for your current website.  

Next, select the drop down “Stats” icon on the far right (see figure 13.2) 

 

 

 
Fig 13.2 Creating a signup form in MailChimp 

This will next bring you to a screen shown in Figure 13.3. Select Form Integrations and then further select 
WordPress integration. 
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Fig 13.3 MailChimp form integration screen  
 
MailChimp will then provide with you with the correct plugin website and information from where you 
should install the plugin for your WordPress site. As the MailChimp site indicates, after Installation, the 
setup page will guide you through entering your Login information, selecting your List, selecting options 
for the Merge Fields you have setup, and then add the Widget to your site. The time from starting 
installation to have the form on your site should be less than 5 minutes - absolutely everything can be done 
via the WordPress Setting GUI - no file editing at all! 
 
Once the plugin has been installed successfully, select the plugin Settings. Scroll down to the Merge 
Variables included screen. 
You will need to select the information items you would like to show on the website as part of the form. 
For our example we have selected the fields shown in Figure 13.4. 

 
Fig 13.4 MailChimp form unsubscribe option 
 
In the MailChimp settings, we also strongly recommend that you select the “unsubscribe” option. See 
Figure 13.5. 
 

 
Fig 13.6 MailChimp form unsubscribe option.  
 
Once the settings are completed, visit the Appearance>Widgets section of your WordPress site, drag 
and drop the MailChimp widget to desired location, visit your NEWSLETTER page and see the form 
magically appear!   Figure 13.7 
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Fig 13.7 The final MailChimp form on your WordPress site 
 
Link MailChimp with Social media 
You may want your newsletter to include links to your social media sites. MailChimp makes this very easy 
now as it provides you with a “block” to drag and drop right into your newsletter while designing. Just 
provide the correct ID or URLs that link to your social media sites. This implies that before you create your 
MailChimp account you must make a note of all your Facebook and Twitter IDs and passwords. Doing it 
on the fly would complicate your MailChimp campaign. 
 
Custom Form settings 
 
Using the form inside MailChimp allows you to have the chance to add additional columns in your form 
from your list. For example, you can add a radio button for gender!! Go ahead and try it! 
 
Inside MailChimp you first select the specific list, Manage subscribers, and then the List fields and Merge 
Tags.  

 
 
Fig 13.8 MailChimp – Adding custom fields  
 
Next you add the field you want. For our example we will add “Gender” with its radio button options. See 
Figure 13.9 
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Fig 13.9 MailChimp – Adding custom field - Gender 
 
Once the custom field has been added in MailChimp, we now go to our WordPress site and select the 
additional field that is now visible here. 

 
Fig 13.10 : Make Sure you Select the New Custom Field. 
 
Once selected – this field is now visible in our website form. It is as easy as that! 
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Fig 13.11 : Updated form now displays custom field 
 
You have now successfully enabled your website to build and grow your database which can then be used 
for mailing out your Newsletters.  MailChimp has some very good analytics as well. We recommend that 
on your own, you should study the reports which captures the analytics from a MailChimp campaign. Good 
luck! 
 
Conclusion 
 
In this chapter, you have learned how to successfully set up your first email campaign by designing a 
newsletter, setting up lists and deciding your campaign strategy. You also learned how to set up a 
WordPress MailChimp widget to encourage users to sign up for your newsletter, thus augmenting your list. 
Finally you sent out your newsletter and got some interesting user data back that will allow you to tweak 
your campaign for better results next time.  
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Chapter 14 – Google Analytics 
We focus on Google Analytics for WordPress in this chapter. Google Analytics integration provides 
detailed analytics data about your readers or customers visits to your website. With the increasing 
importance of data analytics, we have seen many changes in the way WordPress is integrating this into its 
native sites. In the past we have recommended a plugin for this. There are still many plugins that do this 
well. However, now the All-in-one-SEO plugin allows this in its own installation settings. 

Google analytics can be integrated with MailChimp and Google AdWords. It additionally collects its own 
data as well to provide you with truly exciting statistics about who is visiting your website and from where, 
using what device (smartphone or browser) what page they saw and how long they stayed there.  

CREATING A GOOGLE ANALYTICS ACCOUNT 
 
The very first step is to setup and activate your FREE Google Analytics account at 
www.google.com/analytics. 
Make sure you select your website Name and URL and if necessary, also select “UNIVERSAL 
ANALYTICS”, though this is now seemingly becoming the default choice. 
 
Once linked, you should see a screen which will give you a TRACKING ID. 
There will also be a checkbox option by default which states that data will be shared with only Google 
products. You want to UNCHECK that option. 
 
 

 
 
Fig 14.1: Google Tracking ID Code 
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Copy the Tracking ID. 
 
Now go into your WordPress site and select the All-in-One-SEO plugin. 
Scroll down to where we see the option for Google Analytics ID and PASTE your Tracking ID code here. 
See Figure 14.2. Once you select “Connect with Google Analytics” you may get an option for checking 
Universal analytics. Go ahead and check this.  
 

 
Fig 14.2: Google Tracking ID Code 
 
 
You are done!!! 
 
As a cautionary measure, we recommend that you check your Page Source to ensure that the Google 
analytics tracking ID has been included in all the pages of your website. See figure 14.3. 
 

 
Fig 14.3: Check Page Source HTML for Google Analytics code 
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You should now be able to log into your Google Analytics accounts to observe and analyze your website 
traffic data.  
Note that Google Analytics uses client-side code or page-tags to collect data. 
 
Link AdWords and Google Analytics 

1. Log into your AdWords account (make sure you have admin rights) 
2. Click the Tools tab from your AdWords account, then select Google Analytics.  
3. Click the Admin tab at the top of the page. 
4. You should see 3 columns show up – account, property, view 
5. Select your correct user account in the account column, then select the correct domain in property 

column, and then select All web data in the view column. 

Your view may be different than what we have observed at time of print, but basically you should 
be able to get choices as needed to get the link working. 

Link MailChimp with Google Analytics 

MailChimp can be linked with Google Analytics via the integrations directory in MailChimp. 

• In MailChimp, click Account Settings > Extras > Integrations. 
• Select Google Analytics 
• Click Authorize Connection (Will access Gmail, Google Analytics, Google Contacts, Google Docs, 

Google Drive – make sure you use business email!) 

Within Google Analytics, link social media sites and Google Analytics 

Your referral reports should be tracking traffic coming in from all sources including social media sites. But 
to create a separate view of only your social media referrals, you can create a view using Custom 
Segments. In this section we will briefly cover the very powerful feature called Custom Segments. 

See Figure 14.4. In this we compare traffic from the source Facebook and from the source Twitter. 
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Fig 14.4: Traffic from social media sites for a specific date range. 
 
Above, we have created two custom segments – Traffic-Facebook, and Traffic-Twitter. 
 
The way to create custom segments is to navigate to any of standard report default view e.g Audience 
Overview and select Add Segment. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Fig 14.5: Standard report overview screen with Add segment tab 
 
You will see all the current segments that have been defined and a red button saying Add segment. Name 
your segment – for example Traffic-Facebook.  
Then select Traffic Sources on the left.  Fill in “Facebook” in Source and save.  
Repeat the above steps to create another segment called Traffic-twitter by entering “twitter” in Source. 
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Fig 14.6: Create a custom segment for Facebook traffic 
  
Once you have created the two new segments, these should appear now in your grid of segments.  
To use segments in any report, drag the grid elements up to the top next to All sessions – where it shows 
“Choose segment from list”.  

 
Fig 14.7: Drag the custom segments to top of page  
 
Do this with the Traffic-Facebook and Traffic-twitter segment. 
Apply these changes and see your new report overview appear showing your social media traffic. 
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Progress Check – Chapter 13-14 
 
 

☐ Have you created a MailChimp Account? 

☐ Have you created a List for distributing your Newsletter? 

☐ Have you created a Newsletter in MailChimp? 

☐ Have you installed the MailChimp plugin? 

☐ Have you successfully created a MailChimp form on your website? 

☐ Have you sent out your newsletter campaign 

☐ Have you seen your newsletter campaign report results? 

☐ Have you created a Google Analytics Account? 

☐ Have you linked your Google AdWords to the Google Analytics account? 

☐ Have you linked your website and URL to the Google Analytics account? 

☐ Have you linked your MailChimp account to your Google analytics account 

☐ Do you know your Tracking ID? 

☐ Have you linked your Tracking ID to your All-in-One-SEO plugin? 
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Chapter 15 - Find out More 
 

Here we list FAQ and useful resources on the internet for WordPress Help –  

 

The freely available WordPress resource website for all your questions! 
http://codex.WordPress.com 

 

 

How do I translate my Website to other languages? 

Answer: There are plugins and widgets for this. We have seen students use Google translate.  

For an example of what this widget does, click on the link below for a Polish transition of the 

www.ad737.co m website. 

 

http://translate.google.com/translate?hl=en&sl=en&tl=pl&u=http%3A%2F%2Fwww.ad737.com%2F

Pages%2Findex 

Then http%3A%2F%2Fwww.ad737.com  needs to be replaced with the student’s 

website. 

ALSO see another approach: http://www.khairul-syahir.com/topics/tutorial/2011/using-other-

languages-with-WordPress.html 

 

How do I get rid of the menu options on the side which contains things like login, edit, 
WordPress links? 
Answer: Delete them in the Appearance Widget window.  Else, drag and drop a “text widget” to the 

left menu options. Don’t write anything. By magic, it will all vanish.  Through coding we can remove 

side bar. 

 

How Do I Password protect a page?  
Answer: At the right top corner you will see PUBLISH window. Select Visibility menu option. Change 

the Public to “Password protected”. Note you can also make it “Private”. 

 

How do I exclude a page from showing up on the menu options? 

Answer: Use the plug-in called Exclude Pages. 

 

What is the difference between WordPress.com and WordPress.org? 

Answer: See this YouTube Video. 
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What about security issues with WordPress? 

Answer: See WordPressSecurity 
 
 
What are Google Webmaster Tools? 
Google Webmaster Tools deals with Google indexing status of your site. Has Google visited your site? 

Search traffic results. Also you can receive notifications about problems on your site. Click here for 

details. 

  

Use site:www.yoururl.com to see the current status. 

 
Indexing status for www.ad737.com 

  

 The health of a website is available at Google Webmaster Tools 
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Webmaster Academy  
See the Webmaster Academy at the following URL for comprehensive overview of several key topics from 
Google Corporation. Click the URL:  
http://www.google.com/intl/en/webmasters/#utm_source=en-
wmxmsg&utm_medium=wmxmsg&utm_campaign=bm&authuser=0 
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WP 3.5: What Sites Can I Embed From? 
You can use all of these (http://codex.WordPress.org/Embeds): 

 blip.tv 
 DailyMotion 

 Flickr (both videos and images) 

 FunnyOrDie.com (WordPress 3.0+) 

 Hulu 
 Instagram (WordPress 3.5+) 

 Qik 

 Photobucket 

 PollDaddy 
 Revision3 

 Scribd 

 SlideShare (WordPress 3.5+) 

 SoundCloud (WordPress 3.5+) 
 SmugMug (WordPress 3.0+) 

 Twitter (WordPress 3.4+) 

 Viddler 

 Vimeo (note older versions of WP have issues with https embeds, just remove the s from the https to fix) 
 YouTube (only public videos and playlists - "unlisted" and "private" videos will not embed) 

 WordPress.tv (only VideoPress-type videos for the time being) 
  
What happened to Links? 

 Link Manager is hidden for new installs and for any existing installs that have no links (all sites with existing 

links are left as is). This can be restored with Link Manager Plugin 

 Display links in widget if no link categories 
 
Widget Menu 

 Widgets menu is hidden if your theme hasn't defined any sidebars 

 Improve display of available custom headers with jQuery Masonry 
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Appendix A 
 
Events Calendar Plugin 
This is a very useful plugin that has applications in many projects. We would like to clarify at the outset 
that the calendar widget that comes with WordPress is not the same as the Events calendar.  The calendar 
widget which you can drag and drop to the sidebar is usually associated with your blogs and post and 
allows you to retrieve posts by any particular calendar period. 
 
The events calendar on the other hand is very helpful to announce an event that is coming up in the near 
future.  Many event calendar plugins will automatically create a blog post if you so desire.  
 
We show an example of an event calendar plugin Events Calendar in Figure 11.1.that we plan to install 
and demonstrate for tutorial purposes. The version number that you may see might be a more current 
version. Install this plugin and activate it.   
Upon activation,you will see a new menu option in the dashboard that allows you to customize the 
plugin.

 
Figure 11.1: Installing the Event Calendar Plugin 
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Figure 11.2: Installing the Calendar Plugin 
 
 
Displaying the Calendar Using the Shortcut Code 
 
We have configured this calendar plugin as illustrated in our tutorial website. 
 http://www.appliedinnovativemarketing.com/  
 
You do this by simply inserting: [events-calendar-large] in the HTML text window. 
 
We have configured it to appear in a side bar; the other choice is to show it in its own dedicated page. 
The difference is that in a side bar the calendar will appear in all the web pages.  
. 
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Figure 11.3: Appearance of the calendar in its own web page. 
 
Add an event to the Calendar 
To add an even calendar click on the menu option “Add Event”.  This is shown in Figure 11.4. Complete a 
sample event by providing some relevant details related to the event. 
 
 

 
Figure 11.4: Adding a Calendar Event 
 
Creating a Blog post of the Event 
It is possible to create a blog post for the event automatically. This requires you to check the option as 
shown in Figure 11.5. In our example, we want to create a calendar event to announce the launch of the 
Applied Innovative Marketing Using WordPress book. 
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Figure 11.5:  Creating a New Event and Configuring it For Automatically Announcing  as a Blog Post. 
 
In Figure 11.5, in the lower left corner you see the button “Add Event”. Upon clicking this button, we will 
have successfully scheduled the calendar event and triggered an announcement post in the  blog page. The 
results are in shown in Figure 11.6. 
 

 
Figure 11.6: Results of the Calendar Event Entry. 
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Appendix B 
 
Additional Plugins 
 
Here are some additional plugins used by previous students successfully. We have not personally tried all 
these plugins but they show an impressive range of functionality available at your fingertips. 
Use plugins at your own risk and always make sure they show popularity by having a reasonably number of 
previous downloads to indicate credibility. 

 

• Really Simple CAPTCHA: Contact Form 7 utilizes Really Simple CAPTCHA as its officially-

sanctioned CAPTCHA module.   

• WooCommerce: This is a powerful e-commerce toolkit. It helps us display our product easily. For 

example, Cart function, Customer Account function and Check Out and Payment function. 

• Social Media Icons Widget: This is a widget for Social Media Icons. 

• Rating-Widget-Plugin: This provides an area where students can rate the products. It will show 

how many stars each product receives and how many people have already participated in rating the 

performance. 

• WP Super Cache: Used to speed up the website significantly. This plugin is a fork of the WP-

Cache 2 by Ricardo Galli Granada. WP-Cache 2 caches the pages of our website and delivers them 

without accessing the database. 

• Ecwid store plugin: to manage the online store and products. 

• Ultimate Blogroll plugin 

• Social media Feather 

• ICS calendar: allows users to be able to see all the events on one page.  

• NextGEN Gallery voting: allows users to vote for the images they like the most.  

• SoundCloud Shortcode: converts SoundCloud short codes into SoundCloud players 

• Jetpack plugin: provides accurate statistics about webpages and blog. Makes it easier for the 

website’s visitors to comment, subscribe to the blog. Also connects your website to all social media 

you chose.  
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• Awesome Weather Widget: helps get weather widget on our website.  

• WP Wunderground: This plugin is used to display weather forecast on the webpage. Unlike 

Awesome Weather Widget, which can only be placed in the widget in the home page, WP 

Wunderground can plug into pages. It is also customizable. 

• Google Map Ready!: This plugin is used for displaying custom Google map on page. 

• Booking System (Booking Calendar): This plugin is very useful for creating and managing the 

reservations  

• Google Analyticator: This plugin enables Google Analytics to activate and collect statistical data 

on website. 

• Ajax Event Calendar 

• Hupso Share Buttons for Twitter, Facebook & Google+,  

• AddThis Follow Widget – social media follow us plugin 

• Last Tweet Widget - to publish latest tweets on the web site 

• Easy Sign Up: allows users to sign up by email. 

• Restrict Widget: restricts a widget 

• Magic Action Box: Magic Action Box is a lead generation plugin that lets you create a focused and 

high converting feature box in minutes. It lets you display professional looking opt-in forms and 

feature boxes. 

• Members: Members is a plugin that extends your control over your blog. It's a user, role, and 

content management plugin. 

• Breadcrumb NavXT: Adds a breadcrumb navigation showing the visitor's path to current location.  

• Broken Link Checker: Checks your blog for broken links and missing images and notifies you on 

the dashboard if any are found. 

• CP Multi View Event Calendar: This plugin allows you to insert event calendars into your WP 

website. 

• You should always study the popular plugins at: https://WordPress.org/plugins/ 
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